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Antoine Predock’s CLA Building in
California May Be Demolished
Antoine Predock’s
futuristic Classroom
L a b o r a t o r y
Administration (CLA)
Building, on the campus
of Cal Poly Pomona, is
only 17 years old, but it
may be headed for demo-
lition.
University officials
say the triangular struc-
ture, known on campus as
the “pointy building,”
needs extensive repairs
and seismic upgrades that
could cost as much as $80
million. University
President Michael Ortiz,
in an e-mail message sent
to students, faculty, and
staff members on Sept.
15, said it makes more fis-
cal sense to replace the
building with a brand-
new facility in a different
The CLA complex includes the iconic
eight-story structure and a connected
seven-story classroom building. Both
may be demolished.continued on page 16
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Goldilocks and the Three iPods
Employment Recovery Sluggish
While surrounding areas have started to show employment
growth, the Inland Empire’s labor market remains relatively flat. This
is an indication, however, that the region has finally reached bottom
and job growth should begin again. The Inland Empire’s peak-to-
trough job losses were much bigger than those in Los Angeles, San
Diego, and California overall, even though they began at the same
time (July 2007). Riverside and San Bernardino Counties lost 14.4%
of all jobs, more than the losses posted in Los Angeles (8.8%), San
Diego (8.1%), and California overall (9.2%). Starting in the latter
half of 2011, Beacon Economics expects job growth in the region to
accelerate
and over-
take the
state rate. 
T h e
I n l a n d
Empire’s
r e l a t i v e
affordabil-
ity is what
d r o v e
g r o w t h
before the
recession
and that is
still in
play. In fact, relative affordability has increased since the housing
market collapsed. Still, Beacon Economics does not forecast total
employment to reach pre-recession peaks within the life of its fore-
cast (through 2015). The unemployment rate will continue to decline,
driven in the short-term by job growth in the surrounding counties,
and then, when economic activity picks up, by local job growth.
While the overall growth of jobs in Southern California will help the
unemployment rate in Riverside and San Bernardino Counties fall
faster than in the state, the rate will continued on page 28
CSUSB BUSINESS COLLEGE 
RECOGNIZED AS ONE OF THE BEST IN
THE WORLD
Cal State San Bernardino’s College of Business and Public
Administration has been selected by European CEO Magazine as
one of the world’s 18 most innovative business schools.
CSUSB was one of only four Global Business Education
Award-winners from the United continued on page 37
BANNING:
Developer
breathes new life
into old hotel
Construction is under way
on the renovation of an old hotel
in downtown Banning into an
apartment complex and restau-
rant.
The sprawling, three-story
building on Ramsey Street
debuted in 1928 as a hotel and
most recently served as a retire-
ment home until it was shuttered
three years ago. It’s been vacant
for two years.
The new owner and devel-
oper, Fred Lawson, aims to
complete construction in August
2011.
The building’s 48 rooms
will be converted into 23 apart-
ments. The average apartment
size is about 400 square feet.
They’re “not large but certainly
livable,” said Lawson’s archi-
tect, William Spencer.
Lawson’s target renters are cou-
ples and single adults. He sees
young professionals, perhaps
from nearby casinos, living
continued on page 32
Gov.
Schwarzenegger
Announces
Appointments
Fred Aguiar, 61, of Paso
Robles, has been appointed to
the California Mid-State Fair
board of directors (16th District
Agricultural Association). He
has served as deputy chief of
staff in the Office of Governor
Schwarzenegger since
November 2009, where he pre-
viously served as cabinet secre-
tary from 2005 to 2007. Aguiar
was secretary for the State and
Consumer Services Agency in
2009 and from 2003 to 2005. He
was a member of the
Unemployment Insurance
Appeals Board from 2007 to
2009. Aguiar served on the San
Bernardino County Board of
Supervisors from 1998 to 2003
and was a member of the
California State Assembly from
1992 to 1998, representing the
61st District. This position does
not require Senate confirmation
and there is no salary. Aguiar is
a Republican. 
Jack Clarke, 68, of Apple
Valley, has been reappointed to
the Lahontan Regional Water
Quality Control Board, where
he has served as a member since
1996. He has served as a private
consultant for Jack Clarke
Consulting since 2007. Clarke
was vice president and general
manager for Apple Valley
Ranchos Water Company from
1982 to 2007 and area manager
for Southern California Water
Company from 1974 to 1982.
He was purchasing agent for
Granite Construction from 1969
continued on page 14
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What Planet Are You On?  Six Steps to Simplify 
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from different cities, states, time zones, or countries is 
infinitely more difficult. You might as well be on 
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remote team members. . . . . . . . . . . . . . . . . . . . . . . . . . . . 6
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Quotations on “Mistakes”
When you make a mistake, don’t look back at it long.  Take
the reason of the thing into your mind, and then look forward.
Mistakes are lessons of wisdom.  The past cannot be changed.
The future is yet in your power.
Hugh White
The fellow who never makes a mistake takes his orders from
one who does.
Herbert V. Prochnow
More people would learn from their mistakes if they weren’t
so busy denying that they made them.
Anonymous
A man who makes no mistakes never makes anything.
English Proverb
A man who has committed a mistake and doesn’t correct it is
committing another mistake.
Confucius
Making mistakes is human.  Repeating ‘em is too.
Malcolm Forbes
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San Bernardino Downtown Incentive
Program to Begin
Plans were taken to begin a San BernarDEALios VIP Card
Incentive Program on Dec. 2!   The program is the first of its kind,
making for a coalition of businesses in Downtown San Bernardino
to increase commerce in the city’s core.
As part of the incentive program, businesses are offering week-
ly discounts to the more than 7,000 Downtown employees, resi-
dents, and regional shoppers to promote local businesses and shop-
ping local. In only its first phase, the program already has more
than 40 participating businesses, focusing mostly on restaurants
and retail between the borders of Baseline Street, Orange Show
Road, Mt. Vernon Avenue, and Waterman Avenue. Other types of
businesses will be targeted as the program continues to build into
additional phases.
Where do I get my card?
On Dec.  2, San BernarDEALios VIP cards will be hand deliv-
ered to employees in Downtown. Not an employee? That’s okay!
Anyone can save by picking up their card starting Dec. 2 at one of
the following locations: Chamber of Commerce, Feldheym
Library, or the EDA Office of Business Development. Want a good
deal? Show your card to a participating business (they all have
window stickers) and get your discount—it’s that easy! 
Where do I find out about the deals?
Once the new Downtown website is launched, anyone can visit
www.DowntownSanBernardino.org to see the latest discounts. Be
sure to check back frequently—deals are added weekly!
Are you a business that wants to participate?
If you would like to participate, please visit
www.DowntownSanBernardino.org to register on the San
BernarDEALios section of the site or call (909) 886-8188 and ask
for Kelly Koehler.
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MANAGEMENT
What Planet Are You On?
Six Steps to Simplify Remote Management
By Jim Bain
Managing people and proj-
ects from across the hall is
tough enough. Managing peo-
ple and projects from different
cities, states, time zones, or
countries is infinitely more
difficult. You might as well be
on different planets.  And, as
the world economy changes,
this remote sort of manage-
ment is becoming more and
more common. Whether your
organization has a sales force
spread around the country, an
engineering group located
across the state, or projects
you might be building across
town, the lack of opportunity
to “run into” the other mem-
bers of your team can be dev-
astating to the team’s perform-
ance. While there are certainly
some advantages to a remote
workforce, its downsides must
be recognized and either mini-
mized or avoided completely.
The goal of most organiza-
tions and sub-organizations is
to deliver something of value
to their external customers,
their internal customers, or
both. As such, the difficulty of
managing people remotely has
a direct impact on both the
productivity of the workforce
and the quality and quantity of
the end product or service. To
operate at peak performance
today, managers simply must
learn how to improve their
interactions with remote
employees.
Motivation and behavior
studies over the last five
decades have held that motiva-
tional triggers exist at differ-
ing levels for each individual.
The most basic of these needs,
such as food, water, and shel-
ter are satisfied by means of a
salary or wage and are not
affected by the location of the
worker. Middle level needs,
such as the need for relation-
ships, good work conditions,
and the need to belong are
simply easier to satisfy when
people work in direct contact
with each other. In other
words, remote employees are
much more inclined to be dis-
satisfied with their work sim-
ply because it is more difficult
to develop the necessary rela-
tionships. There is limited
“face time.” Fortunately, if
those management hurdles are
cleared, the highest level
needs, such as achievement,
the work itself, recognition,
responsibility, and advance-
ment, are not only possible,
but often enhanced by remote
working arrangements.
The key, then, is to take
creative measures to ensure
that those remote relationships
are built and nurtured. Many
people have experienced that
feeling that they think, act,
and speak in different lan-
guages than their spouse, their
children, or their boss. They
might as well be from differ-
ent planets! How can man-
agers make sure that they are
on the same planet as their
remote team members?
1. Start by agreeing on
the outcomes you seek.
Engage in true two-way com-
munication. Be specific about
the desired results of the work.
Confirm that all parties under-
stand the details of the desired
results. Agree on a “get well”
date. When will the project be
finished? Remotely located
employees have more flexibil-
ity in the “how,” but need to
have fairly specific goals and
objectives on the “what” and
the “when.”
2. Get out of your office
and go see your remotely
located people. Whether you
schedule your trips to your
remote locations on a regular
basis or a more haphazard
basis is not critical. Visiting
their turf, their offices, their
project sites—is! Back in the
1970’s this was called
MBWA—Management by
Walking Around. People want
to see you so that they feel as
if they have access to you and
so they know that you care.
3. When you can’t get
out to see your people, insti-
tute a daily or weekly “How
can I help you?” call. At an
agreed upon time, if you and
your remotely located people
have not yet talked, part of
your responsibility as a man-
ager is to find out how you can
help. This regular call will go
a long way to building the
trust that occurs more readily
when they are just across the
hall. Make this call one of
your good habits.
4. Use technology to its
fullest potential. Nearly,
everyone is aware of e-mail.
Videoconferences, on-line vir-
tual meeting sites such as
Second Life, and social net-
works like Facebook and
Twitter, are excellent exam-
ples. While there is no substi-
tute for face-to-face interac-
tion, current technology can
get you pretty darn close. This
is also an excellent way to
bridge the generation gaps that
are developing in today’s
workforce. If you are a baby
boomer, learn to e-mail, text,
and maybe even Tweet your
gen-X and gen-Y employees.
They will appreciate the effort
just as inhabitants of a differ-
ent planet would appreciate
you learning their language.
5. Walk a mile in their
shoes. The construction busi-
ness is a great example. The
office personnel find it hard to
understand the difficulty of
working out of a hot dusty
pick-up truck with paper
spread everywhere, no place
to fill out all of the necessary
forms, and Burger King bags
on the passenger seat floor.
Develop a “day in the life”
program. Set up opportunities
for staff from different groups
in your organization to spend a
half or whole day job shadow-
ing each other. The experience
will help different functions
understand the difficulties
each group faces when work-
ing away from the “head
shed.”
6. Care. Take the time to
communicate with your peo-
ple in any form available. It
will help to build those rela-
tionships so necessary for job
satisfaction. Start by asking
your people about their lives,
their work, their needs. Then
shut up and listen. You’ll be
surprised what you learn. 
The rapidly increasing
incidence of remote manage-
ment can directly and severely
impact the job satisfaction for
your remote employees.
Decreased job satisfaction has
a negative impact on produc-
tivity and performance. The
reality is that special measures
must be taken to alleviate
those issues. Using these tips
will help you practice the first
three rules of effective
employee management. And
they are…communicate, com-
municate, communicate!
Visit www.falconadv.com
or call 352-854-4015 for addi-
tional information.
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Griffin Structures, Inc. Announces Completion of Hon. Jerry Lewis
County of San Bernardino High Desert Government Center
and Hesperia Police Department Headquarters
Griffin Structures, Inc. a
program and construction man-
agement firm providing strate-
gic project delivery solutions to
its public, non-profit, and pri-
vate sector clients, announces
the completion of the Hon. Jerry
Lewis County of San
Bernardino High Desert
Government Center and
Hesperia Police Department
Headquarters. Both facilities
were designed, constructed, and
certified to LEED standards.
They also provide space for
additional growth for at least the
next 20 years.
At an estimated cost of
$21.6 million, the High Desert
Government Center totals
66,800 gross square feet and
will house multiple county
departments including the First
District Board of Supervisor’s
Office, Agriculture, Assessor,
Recorder, Land Use, Fire,
Human Resources,
Environmental Services, Public
Works, Registrar of Voters and
Veterans Affairs. The Hesperia
Police Department
Headquarters, contracted out
from the County of San
Bernardino’s Sheriff’s
Department, totals 45,700 gross
square feet and is valued at
approximately $18.7 million.
The building includes patrol
areas, briefing areas, evidence
storage, investigations services,
office management and records,
and other police facility compo-
nents. The facility also features
a community room component
that will be utilized as an
Emergency Operations Center.
Both buildings were constructed
as tilt-up concrete, Essential
Service Facilities, the most cost-
effective structures on the mar-
ket. The project architect was
Irvine, Calif.-based LPA, and
the project builder was St.
Louis, MO-based McCarthy
Building Companies, Inc.
“The government center and
police facility came in millions
of dollars under the original
budget,” said Carl Alban, direc-
tor, architecture and engineering
with the County of San
Bernardino. “In times like these,
when every dollar needs to be
maximized, we are grateful we
were able to work with Griffin
who had both the city and coun-
ty’s best interests in mind.”
The opening of these two
new facilities is significant
because it completes Hesperia’s
Civic Center, which includes a
50,000-square-foot City Hall;
20,000-square-foot library; and
five-acre Civic Center Park, a
centerpiece to the project which
includes an amphitheater, meet-
ing areas, activity spaces, play
areas and other amenities.
Since 2004 Griffin Structures,
Inc. has been a part of the over-
all design of the Civic Center,
which in all totals 27 acres and
182,500 square feet of buildings
with an overall cost of approxi-
mately $71.7 million.
“From the beginning we rec-
ognized a unique opportunity to
bring together a number of key
city and county services to cre-
ate a stronger synergy of servic-
es and provide greater benefit to
the local community,” said
County of San Bernardino
County First District Supervisor
Brad Mitzelfelt. “The new
Hesperia Civic Center will be a
useful and convenient site for
residents and businesses along
with creating an important loca-
tion of civic pride. To bring all
of these elements together suc-
cessfully and in a cohesive cam-
pus-like atmosphere is testa-
ment to the value of teamwork
across the public and private
sector.”
Griffin Structures, Inc. pro-
vided program and construction
management services to the
entire Civic Center project.
Additionally, Griffin was
involved in a detailed needs
assessment for the City Hall,
library, and Police Department
prior to construction.
“We worked closely with the
city and county to plan, design,
finance, and build the project,”
said Roger Torriero, CEO/presi-
dent with Griffin Structures, Inc.
“We sought out ways to bring
greater value and efficiency to
the project in order to maximize
the investment made by the
County and City as well as cre-
ate financing options to encour-
age sustainability throughout
the building process.”
As an added benefit to tax-
payers, grants from the state and
federal governments have
allowed the High Desert
Government Center to showcase
a 286-kilowatt solar energy sys-
tem which is anticipated to
reduce electricity consumption
for the building by 70 percent,
resulting in an estimated annual
savings of approximately
$60,000. The estimated total
cost to construct the solar proj-
ect was $2,823,000 and was
funded with a $1,480,000 ener-
gy efficiency grant from the
American Recovery and
Reinvestment Act (stimulus
bill), $720,000 from the
California Solar Initiative, and
$623,000 in contingency funds
from the High Desert
Government Center.
Additionally, the Police
Headquarters features an inte-
grated grid-tied Solar Electric
System on both the carport
structure arrays and roof mount-
ed arrays. The system is a
193.2 kW DC project that is
expected to produce at least
304,150 kWh annually, offset-
ting nearly 71 percent of the
expected 431,448 kWh annual
energy usage of the building.
“Griffin Structures served
the City of Hesperia as a trusted
advisor throughout the entire
award-winning project to make
the process smooth and effi-
cient,” said Mike Podegracz,
Hesperia’s city manager.
San Bernardino High Desert Government Center
Hesperia Police Department
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Wells Fargo Commits $1.5 million to
Help Stabilize California’s Hardest
Hit Communities
23 nonprofits receive grants to
preserve homeownership
Wells Fargo announced $1.5 million in grants will be donated
across 23 nonprofits based in California as part of an effort to pre-
serve homeownership, increase affordable housing and stabilize
some of the state’s hardest-hit communities.
As part of the $1.5 million commitment by the California-based
company, Wells Fargo’s Housing Foundation made a $1 million com-
mitment shared across nine nonprofits; and the Wells Fargo
Foundation of California made 14 grants totaling $500,000 to
increase the availability of affordable housing in local communities
facing financial distress.  Neighborhood Partnership Housing in
Riverside was a recipient in the Inland Empire.
“Wells Fargo is proud to make this significant commitment, con-
tinuing our tradition to grow long-term economic prosperity and
quality of life for everyone in our communities,” said Lisa Stevens,
Wells Fargo’s California regional president.
Grant recipients were selected from requests submitted by local
team members and nonprofits Wells Fargo identified as being in need
of extra help with large-scale neighborhood-development projects.
The grants are part of the company’s Leading the Way Home®
Priority Markets program, a nationwide effort to increase the avail-
ability of affordable housing while stabilizing and rebuilding dis-
tressed neighborhoods.
“These grants will help people stay in their homes,” said Brenda
Wright, Wells Fargo’s California director of community develop-
ment. “We want to do what we can to make certain resources are
available for homeowners in neighborhoods that have felt the effects
of financial difficulties and a challenging economy.”
San Bernardino auto center installs
new DIGITAL freeway sign
The San Bernardino Auto Center continues to show signs that
things are changing, as its revitalization efforts continue with the
installation of a state-of-the-art LED display screen.
The new sign is the result of a public/private partnership estab-
lished between Citizen Business Bank, San Bernardino Economic
Development Agency and the San Bernardino Auto Center Dealer
Association. This collaborative effort marks yet another milestone
in creating an identity and awareness for the business center and sur-
rounding area.
“While we did not provide funding for the sign, we were able to
guarantee the loan with Citizen Business Bank,” says Emil
Marzullo, executive director of the San Bernardino Economic
Development Agency, “This allows the Auto Center Dealer
Association to receive a much more affordable rate, over a longer
period of time. This should go a long way to encourage growth at the
auto center.”
One of the duties of the San Bernardino Economic Development
Agency is to enhance the quality of life for the citizens of San
Bernardino, by creating jobs and assisting businesses through the
creation of just this type of public/private partnership, in an effort to
retain current businesses and to stimulate growth.
As a result of this partnership, it is projected that multiple sec-
ondary, highly skilled professions employed through the auto center
should reap benefits.
“Beyond the dealers themselves, the center employs mechanics,
landscapers, security and other high income positions, thus provid-
ing jobs to various people in the local area,” said Don Gee, deputy
director San Bernardino Economic Development Agency. 
No longer viewed as an organized group of corner car lots, the
automobile industry has evolved into a highly competitive business.
As a result, it has become necessary to make changes rapidly, when
delivering its business messages, promotions and incentives in an
effort to increase consumer traffic. 
Across the country, countless auto centers use this type of tech-
nology to help promote and increase sales. However, since the sign
will be located adjacent
to the freeway, it will
also serve as a gateway
to the San Bernardino
community, dedicated
to display emergency
and public service mes-
sages, such as Amber
Alerts and traffic condi-
tions, for the City of
San Bernardino.
“Once installed, the
sign will boast the latest
in LED technology and
stand an impressive 75
feet tall,” says Rod
Wilson, EMI Electra-
Media president, the
company chosen to
complete the construc-
tion of the new sign.
Fully viewable from
either direction of the
215 Freeway, travelers
will be able to see messages displayed in full color LED, on a view-
ing screen that measures approximately 28 feet x 28 feet.
“It’s about visibility,” said Clifford Cummings, Toyota of San
Bernardino president. “We had a much older sign that had become
fundamentally non-functional. It was inactive and did not give us
much flexibility in communicating with our customers.”
Now equipped with this new state-of-the-art electronic reader
board, members of the Dealer Association are provided the avail-
ability to adapt their messages to the public at a moments notice, an
advantage Cummings predicts will come in handy. 
Capable of generating a new message every five seconds, the
new sign meets all California Department of Transportation
(Caltrans) regulations and will not distract drivers through the use of
animation or fluid motion. It is also energy efficient, as it utilizes
an automatic dimming device to adjust the intensity of the light
according to surrounding conditions.
Scheduled to be operational by the middle of December,
Cummings says the names of all the dealerships on the property will
be listed on the sign. In addition, automobile franchises located in
the center will have an opportunity to display their messages, pro-
motions and incentives on the sign as well.
“This auto center is really a collaborative effort,” said
Cummings. “We depend on each other to drive consumer traffic to
our locations. The more awareness and business we bring to the auto
center, the more attractive it will be for quality auto dealers to seek
this as a location for their franchise, and that is a benefit to everyone
involved.”
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STOCK CHART
Duff & Phelps, LLC
One of the nation’s leading investment banking and financial
advisory organizations. All stock data on this page is provided by
Duff & Phelps, LLC from sources deemed reliable. No recom-
mendation is intended or implied. (310) 689-0070.
Five Most Active Stocks
Advances 6
Declines 4
Unchanged 2
New Highs 3
New Lows 0
Monthly Summary
11/19/10
Notes: (H) - Stock hit fifty two week high during the month, (L) - Stock hit fifty two week low during the month, NM - Not Meaningful
American States Water Company 
Basin Water Inc.
Channell Commercial Corp. 
CVB Financial Corp. 
Emrise Corp. 
Hansen Natural Corporation (H)
Hot Topic Inc. 
Kaiser Federal Financial Group, Inc.
Outdoor Channel Holdings, Inc. 
Physicians Formula Holdings Inc. (H)
Provident Financial Holdings Inc.
Watson Pharmaceuticals Inc. (H)
Watson Pharmaceuticals Inc. 31,556,620
Hansen Natural Corporation 12,524,920
CVB Financial Corp. 7,668,720
Hot Topic Inc. 5,783,010
Kaiser Federal Financial Group, Inc. 1,104,820
D&P/IEBJ Total Volume Month 61,505,520 
Ticker 11/19/10 10/29/10 %Chg. 52 Week 52 Week Current P/E Exchange
Close Price Open Price Month High Low Ratio
AWR
BWTR.Q
CHNL
CVBF
ERI
HANS
HOTT
KFFG
OUTD
FACE
PROV
WPI
36.85 37.35 -1.3 39.61 31.20 26.6 NYSE
0.003 0.002 19.0 0.01500 0.00 NM OTCPK
0.10 0.10 0.0 2.50 0.05 NM OTCPK
8.21 7.61 7.9 11.85 6.61 12.5 NASDAQGS
1.00 1.00 0.0 1.35 0.46 NM ARCA
52.86 51.21 3.2 53.38 24.01 22.7 NASDAQGS
5.69 5.73 -0.7 9.96 4.58 NM NASDAQGS
9.99 7.53 32.7 10.39 7.26 35.9 NASDAQGM
6.22 5.28 17.8 7.19 4.31 NM NASDAQGM
3.56 3.57 -0.3 4.24 1.74 NM NASDAQGS
6.60 6.72 -1.8 7.19 2.43 6.3 NASDAQGS
50.25 46.65 7.7 52.20 35.08 27.2 NYSE
Company Current Beg. of Point %Change
Close Month Change
Kaiser Federal Financial Group, Inc.  9.99 7.53 2.46 32.7%
Outdoor Channel Holdings, Inc.  6.22 5.28 0.94 17.8%
CVB Financial Corp.  8.21 7.61 0.60 7.9%
Watson Pharmaceuticals Inc. (H) 50.25 46.65 3.60 7.7%
Hansen Natural Corporation (H) 52.86 51.21 1.65 3.2%
Company Current Beg. of Point %Change
Close Month Change
Provident Financial Holdings Inc.  6.60 6.72 -0.12 -1.8%
American States Water Company  36.85 37.35 -0.50 -1.3%
Hot Topic Inc.  5.69 5.73 -0.04 -0.7%
Physicians Formula Holdings Inc. (H) 3.56 3.57 -0.01 -0.3%
Emrise Corp.  1.00 1.00 0.00 0.0%
THE GAINERS
Top five, by percentage
THE LOSERS
Top five, by percentage
December 2010
Claremont McKenna - UCLA
Anderson Forecast for
the Inland Empire
IE Economy to Continue Double Digit
Unemployment until 2014
In the first annual Inland Empire Forecast presented by
Claremont McKenna College and the UCLA Anderson Forecast
economists predict double-digit unemployment in the Inland
Empire to continue until 2014. The forecast was presented at the
inaugural CMC-UCLA Inland Empire Forecast Economic
Conference at Citizens Business Bank Arena in Ontario.
“The Inland Empire economy has started to stabilize and
rebound in some sectors, particularly in retail sales and purchas-
es of durable goods such as cars. We still have not seen a turn-
around in the housing sector, although the housing market has
stabilized,” said Marc Weidenmier, associate professor of eco-
nomics, Claremont McKenna College and author of the report.
“It will be a long, slow recovery that takes place over several
years.”
Real estate in the Inland Empire has suffered by the recession
and the sub-prime mortgage crisis with the price of single-fami-
ly homes decreasing from a peak of $380,000 in late 2007, to less
than $200,000—a decline of more than 50 percent. The construc-
tion industry lost nearly 80 percent of its jobs over this same peri-
od the report reveals. The logistics industry has also suffered
from the recession with U.S. continued on page 30
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The Impact of Caregiving on Business
By Darlene Merkler
There are 11-16 million
employed caregivers nation-
wide. The average cost to
employers per working care-
giver is $2,110 per year.  This
costs U.S. employers $33 bil-
lion a year.  On average each
caregiver loses $659,000 over a
lifetime due to lost wages and
benefits and missed promo-
tions.
At least six out of 10
employed caregivers reported
they had to make some work-
related adjustments as a result
of their caregiving responsibili-
ties.  This includes taking time
off work, reducing work hours
from full to part time, taking
early retirement or simply leav-
ing the workforce.
Caregiving negatively
affects morale, productivity and
profits. Productivity declines
and employer costs increase as
a result of workday interrup-
tions, absenteeism, recruitment,
retention and training issues,
and increased healthcare
costs—often due to stress on
the working caregiver.
However, there is good news.
According to a study funded by
the Alfred P. Sloan Foundation,
“any funds spent by the
employer in helping with care-
giving have a payback to the
employer of three to 13 times
the cost.  Supporting working
caregivers is smart business.”
The idea that social changes
can have a positive effect on
profit margins and the bottom-
line is nothing new. What is rel-
atively recent, however, are
some findings and projections
involving the impact of an
aging population, and the
increasing incidence of
employee caregiving. We can
define caregiving as providing
unpaid assistance for the physi-
cal and emotional needs of
another person. The amount of
time spent providing assistance
can range from just a few hours
weekly to round-the-clock care.
At least one third of caregivers
are employed, and the number
is likely much higher. 
A study by the National
Alliance for Caregiving and the
American Association of
Retired Persons, for example,
reported that 64 percent of all
caregivers were employed, a
total of between 11 and 15.6
million nationwide. Again, this
estimate may be low, as care-
givers typically do not self-
identify. They may consider
themselves to be “helping out.”
At least eight percent of
employed caregivers devote
more than 40 hours a week—
but they have never considered
the nature of their role, or hesi-
tate to apply the term “caregiv-
er” to themselves.  
The number of caregivers
(and working caregivers) will
continue to increase as the
nation’s population ages. The
U.S. Census Bureau projects
that the segment of the popula-
tion over age 65 will grow from
34.6 million in 1999 to 82 mil-
lion by 2050.   Caregiving is
already having an impact, or
will soon have an impact, on
every workforce. It will touch
everyone—from “senior-age
employees, older employees
with ill spouses, and those with
elderly parents and relatives.”
Other shifts which account for
the increased prevalence of
caregiving within the work-
force:  According to the U.S.
Census Bureau, families in
which both spouses work have
become the majority. 
Workers reported higher
levels of well-being, work and
family satisfaction, and work-
place productivity when they
felt they could share their con-
cerns. Not surprisingly,
employees reported more prob-
lems and diminished perform-
ance in workplaces where they
felt there was an obligation to
sacrifice time needed to attend
to caregiving or family respon-
sibilities. And they reported
reduced levels of stress and
improved performance in
workplaces where there was an
opportunity to learn how others
had dealt with caregiving prob-
lems, or where information
about programs that could help
them better manage their care-
giving situations was available.  
Progressive employers lis-
ten to the research, see the
potential savings, and consider
a number of other factors,
including:  The potential for a
premium labor shortage as
baby boomers move out of the
work force. Companies that
want to retain and attract the
best replacement workers will
need to address elder concerns.
The spiraling costs of health
care. Working caregivers are at
particular risk for health prob-
lems, and many companies are
scrambling for ways to reduce
health care claims by “heading
them off at the pass” with the
so-called “softer benefits.”  A
number of surveys demonstrate
that employers who make
“softer benefits” available reap
the rewards of employee loyal-
ty and productivity. At DuPont,
employees who took advantage
of Work/Life programs were 45
percent more likely to “go the
extra mile” and reported fewer
instances of burnout. Other
studies, by companies like
Johnson & Johnson and IBM,
showed that such programs
play a key role in influencing a
worker’s decision to stay with
the company.  More than 50
percent of employees say man-
agement’s recognition of fami-
ly keeps them committed to the
company, according to a survey
by Aon Consulting Inc. As for
recruiting younger workers, it
is worth noting that over 45
percent of college business stu-
dents rank “achieving a bal-
anced lifestyle” as their first
career goal.  
In addition to retention and
recruitment, organizations
looking to institute new pro-
grams or beef up existing ones
would do well to focus on the
amount of time saved by
employees and reductions in
absenteeism.  In terms of care-
giving and the potential bene-
fits of a Work/Life focus, it’s
particularly telling that more
than 84 percent of employed
caregivers report having to use
time during work to care for an
elder or an adult with infirmi-
ties  Programs designed to help
employees deal with eldercare
and other caregiving issues
really do provide a return on
investment.
Darlene Merkler is the
author of “The Complete
Resouce Guide for Baby
Boomers.”
For further information
contact Merkler’s Consulting
Services - A free Service
Helping Seniors Find the Right
Care at DarleneMerkler.com
or DarleneMerkler@gmail.com.
Or phone her at 951-741-
0622.
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The County of San Bernardino Workforce
Investment Board and Workforce Development
Department is ready to assist your business at no
cost with the following services:
• Recruitment assistance
• Funds to train new employees
• Labor market information
• Pre-screened qualified
applicants
• Access to a large applicant pool
• Facilities available for
recruitments
• Layoff prevention assistance
• Outplacement of laid-off
workers
• Hiring tax credits
FREE BUSINESS WORKSHOPS
9650 9th St., Rancho Cucamonga
To Register Call 951-781-2345 or visit www.iesmallbusiness.com
Attention Business Owners
San Bernardino County Workforce Investment Board Funds
Innovative Program
Improve Business...Create More Jobs!
5 Months of World Class Business Coaching at NO COST to you.
Funded by the County WIB to help YOU improve your business
and create more jobs in our county!
This is a VERY intense program suited for the business owner
driven by success!
Program includes:
• Business Health Assessment
• Goal Alignment Consultation
• Operational Plan Development
• Weekly Coaching to ensure plan implementation
• DISC Communication Assessments to improve teamwork
• Opportunity to grow profits save jobs
Program Funds are EXTREMELY Limited!
Call 951.543.9901 to see if you qualify!
Rancho Cucamonga City Manager
Jack Lam Receives
“2010 James S. Thalman Memorial
Public Service Award”
The League of California Cities Inland Empire Division host-
ed their annual dinner banquet on Nov. 4, 2010 and awarded the
2010 James S. Thalman Memorial Public Service Award to
Rancho Cucamonga City Manager Jack Lam. This award was
established in memory of former Chino Hills Mayor James S.
Thalman, to honor his outstanding service and his dedication to
being a strong advocate for local government.
Jack Lam has served the City of Rancho Cucamonga for more
than 32 years, serving the last 21 years as city manager.  Before
being appointed city manager, Jack served as the city’s commu-
nity development director and assistant city manager. During his
tenure, over 90-percent of the community facilities in the city
have been built, including libraries, fire stations, the Civic
Center, Cultural Center, and other public facilities.
Jack’s commitment to the success of local government goes
beyond his duty as Rancho Cucamonga’s city manager and is
demonstrated through the contribution of his personal time,
effort, and resources to help the community. He is an active mem-
ber of the International City/County Management Association,
American Institute of Certified Planners, American Planning
Association, Urban Land Institute, and International Council of
Shopping Centers. He is a volunteer for Habitat for Humanity,
helping to construct homes for those in need. Jack has also been
an active and involved participant in the Rancho Cucamonga
Chamber of Commerce for many years and helped nurture and
foster the strong partnership that exists today between the cham-
ber, the city and the local business community.
Jack has been a strong advocate for local government which
is evident through his involvement in the effort to pass
Proposition 1A, which protected local control and local revenue
in 2004, and again in 2010 with Proposition 22, the Local
Taxpayers, Public Safety, and Transportation Protection Act. He
worked tirelessly raising awareness for these ballot measures and
inspired others to get the message out to the public about local
control and the need to protect local revenue from the state. Jack
was among the top signature gatherers to qualify Proposition 1A
on the 2004 ballot and was again one of the top signature gather-
ers to qualify Proposition 22 for the November 2010 ballot. His
tireless efforts, creative approaches to problem solving, and
inspiring leadership are all trademarks of his exceptional charac-
ter and it is for these reasons that Jack is the 8th recipient of the
James S. Thalman Memorial Public Service Award.
The League of California Cities Inland Empire Division
established the James S. Thalman Memorial Public Service
Award to annually recognize the outstanding contributions of a
local government leader demonstrated through leadership and
activism with the League of California Cities, outstanding serv-
ice to municipal government, exceptional leadership in other
civic and community activities, and high personal character. The
League of California Cities is a non-profit statewide association
that advocates for cities with the state and federal government
and provides education and training services to elected and
appointed officials. The Inland Empire Division, the local region-
al division of the League, is comprised of 15 Inland Empire
cities.
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’TIS THE SEASON TO BE
SIDETRACKED
Accountemps Survey: One-Third of Managers
Agree Employee Productivity Drops Around Holidays,
But Worker Output Seen As
Better Today Than in Past Years
Whether it’s decking the halls or planning for parties, the holiday
season brings with it a host of distractions for workers. It’s only nat-
ural, then, that one-third (34 percent) of senior managers surveyed
recently by Accountemps said their employees are less productive the
week before a major holiday. This compares to 44 percent of execu-
tives who cited pre-holiday productivity declines in a similar survey
five years ago.
The survey was developed by Accountemps, the world’s first and
largest staffing services firm specializing in accounting and finance.
It was conducted by an independent research firm and is based on
telephone interviews with more than 1,000 senior managers at com-
panies with 20 or more employees.
Managers were asked, “In your opinion, are employees more or
less productive the week before a major holiday?” Their responses:
Much more productive.....................................................6%
Somewhat more productive.............................................12%
No difference...................................................................48%
Somewhat less productive................................................28%
Much less productive.........................................................6%
100%
“Offices are often less productive during the holiday season than
at other times of the year because of company parties, family festiv-
ities and other diversions,” said Max Messmer, chairman of
Accountemps and author of “Managing Your Career for
Dummies®.”  “It can be challenging for employees to strike a bal-
ance between personal and work obligations.”
Accountemps offers five tips to help employees juggle multiple
priorities during the busy holiday season:
1. Make a list, and check it twice. Examine deadlines for
upcoming major projects and adjust them as needed due to holiday
schedules. Check in with coworkers on their vacation plans to avoid
unexpected delays or setbacks due to employee absences.
2. Tie up loose ends with a bow. Don’t leave people hanging
while you’re away. Before leaving the office early to attend a season-
al function or departing for holiday vacation, update your voice-mail
and e-mail auto responses, and show coworkers how to find critical
information.
3. Exchange the gift of time. Delegate time-sensitive tasks and
responsibilities to colleagues to take them off your plate and offer to
return the favor when they’re out.
4. Make merry selectively. Prioritize the events that are most
important to you, and don’t feel pressured to attend every holiday
function. Likewise, even if you aren’t traveling for the holidays, you
can still take time off to shop, plan meals or attend to other year-end
tasks.
5. Remember, Santa’s not the only one with helpers. If your
department is spread thin, consider interim staff to help with year-end
projects. A staffing firm can help you identify skilled candidates.
The 2011
Street Banner Program
is Back!
Ten Months of Exposure on Major
Montclair Streets dine Montclair
The Montclair Chamber of Commerce is now taking orders for the
sixth annual street banner program.  The 2011 banner will continue
to encourage the idea of shopping and dining in Montclair so that
the tax dollars can be put to work in the Montclair community.
Your business or family name will be imprinted on both sides of a
professional grade, vinyl fabric, 84" x 30" banner, which will be
hung on pre-selected light poles along major thoroughfares
throughout the city for 10 months between January & November.
You can choose either option for imprinting and Chamber staff can
assist you with this.
The Montclair Chamber of Commerce street banner program sup-
ports the Montclair Online to College program which offers
Montclair high school students the opportunity to attend Chaffey
College at no cost. Your sponsorship of a street banner will directly
benefit a student in Montclair.
There are a limited number of banners available, so act now.   Your
contribution may be tax deductible - contact your tax professional
for details.
Price Per Banner - Ten months of Exposure
Chamber member $500             Non-member $550
Shared Banners may be available for $250 members and $275 non- members, in
the print style only.  If you are interested in sharing a banner with another busi-
ness, please let us know.
For questions, information or to reserve your spot
please call 624-4569.
Banner placement is based on first right of refusal, Chamber membership and
first come, first served.  The Montclair Chamber of Commerce reserves the right
to change the style or graphics of the banner or cancel the campaign. 
Any money collected will be returned.
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SALES AND FACEBOOK
3 Tips for Using Facebook as a Business Building Tool
By Heather Lutze
Most people know
Facebook as a great way to stay
in touch with friends and family,
and to reconnect with long lost
childhood classmates. But
there’s another side to
Facebook—one that can help
your business grow.
According to Facebook’s
own compilation of statistics
(found in their Press Room),
more than 1.5 million local busi-
nesses have active Pages on
Facebook, and more than 20
million people become fans of
Pages each day. For CEOs and
business owners, this means
Facebook is definitely a way to
spread your company’s mes-
sage, build community and loy-
alty among customers, and ulti-
mately increase your company’s
bottom line.
If you’ve only used
Facebook for personal reasons,
making the jump to a business
application can seem challeng-
ing. The following suggestions
will help you create a business
Facebook presence that gener-
ates results.
Distinguish your Facebook
person and persona.
Ask yourself these two
important questions: “Who am I
as a person outside of my busi-
ness?” (This is your person.)
“Who am I as a business owner
on Facebook?” (This is your
persona.) Can you combine the
two identities? Absolutely not!
If you already have a personal
Facebook page that you use to
keep up with your friends and
family, then keep it personal.
Don’t mix your business con-
tacts into that page.
Rather, build a new
Facebook profile as the CEO
and founder of Company XYZ.
This is your business per-
sona page. You could even name
it John W. Smith, CEO and
Founder of Acme Corporation.
On this page you’d put your cor-
porate bio and other information
that pertains to your role in the
company—the persona of you
as a CEO. Then you can build a
fan page off of that personal
profile that talks specifically
about the business.
Mixing your personal and
business pages is discrediting
and unprofessional. And yes, it’s
perfectly fine to have two pro-
files on Facebook. You’d simply
have to use your middle initial
or some other distinguishing
information to differentiate the
two accounts.
Name your accounts wisely
While your individual posts
on Facebook are not ranked in
Google searches (at least not
yet), your profile is ranked.
Simply go to your settings tab in
Facebook and elect to make
your profile public. How you
name your business persona
page and fan page is critical for
ranking purposes. While you’d
certainly use your name for your
individual business account and
use your company name for
your fan page, you’ll want to tag
some keywords onto each name.
For example, if you as the CEO
wanted to be known as a leader
in Internet marketing, you might
name your business profile John
W. Smith, Internet Marketing
Strategist. 
Similarly, you could name
your fan page in such a way that
there’s no question what your
company does, as in “Acme
Corporation, Widget Supplier
and Manufacturer.”
Think of the keywords you
want to be found under and
work those keywords into your
tagline or title. This strategy gets
your profile open to the world
and helps you go beyond just
building a Facebook community
of friends and fans. Now you’re
opening your company up to a
bigger community outside of
Facebook.
Post appropriate content
Once your pages are set up,
encourage your current clients
or customers to join your fan
page. Anything that happens
with the business, such as any
trade shows the company is
attending, new products or serv-
ices you’re offering, any new
company developments you
want people to know about, or
anything related to the company
as a whole, would appear on the
fan page. People read those
posts and monitor what your
company is doing or offering
and they then invite others to
become fans.
As for your business persona
page—the page focused on you
as the CEO and founder—here
you’d post information about
conferences you’re attending,
your thoughts on the industry or
company, and business things
related to you personally. For
example, maybe you won an
award or got an article pub-
lished. Talk about these types of
things on your business persona
page.
Additionally, on your busi-
ness persona page, you’d only
put out and accept friend
requests from people who
directly relate to your business.
continued on page 32
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To learn more, call Toshiba Business Solutions California at 909-390-1421 ext. 401.
REAL ESTATE NOTES
CANTEEN, THE WORLD’S LARGEST VENDING 
COMPANY, EXPANDS INTO THE INLAND EMPIRE.
Compass Group, USA, a division of Canteen, the world’s
largest vending company has expanded into the Inland Empire.
Colliers International represented Canteen on the five year
lease of 1075 E. California Street in Ontario. According to Rick
Nunez of Colliers International, “With the consolidation of their
regional headquarters to Garden Grove earlier in the year, the
expansion into the Inland Empire will serve as a strategic move to
better service Canteen’s ever increasing client base out East.”
The 11,910-square-foot building, which is situated on almost
an acre, will serve as a satellite facility. It will be used to ware-
house food for the vending machines and will serve as a local base
for Canteen’s delivery trucks.
BlackRidge Real Estate Group Acquires 302K SF
Distribution Center in Ontario
BlackRidge Real Estate Group, LLC, a real estate investment
and operating company based in Los Angeles and Denver,
announced that it has recently acquired the fully leased, 302,020-
square-foot distribution center at 1000 Etiwanda Avenue in
Ontario. BlackRidge acquired the property from BIT Holdings
Forty-Three, Inc for $14.4 million, or $48/sf. 
The state-of-the-art steel-frame, concrete tilt-up distribution
building sits on a 13-acre site and was constructed in 1989. The
facility is fully sprinklered with 25’ high ceilings, 6,900 square feet
of office space, 43 dock-high loading doors and two ground level
ramps. It is 100% leased to DCG Fulfillment, a third-party logis-
tics company. 
Ontario, in San Bernardino County, is in the heart of the Inland
Empire West submarket. With its pro business policies, Ontario
International Airport and the new Citizens Bank Arena, the city has
become a business hub for the region. The airport is the center of a
developing freight movement system that includes the airport, two
railroads, four major freeways, and a network of freight for-
warders—1000 Etiwanda is located only blocks to the southwest of
the I-15 and I-10 interchange, and minutes to the east of the airport. 
In this transaction, BIT Holdings Forty-Three, Inc was repre-
sented by the CB Richard Ellis Ontario office team of Frank
Geraci, Jerry Nourse and Walt Chenoweth. 
Commenting on the acquisition, Anthony Brent, a principal of
BlackRidge, said “Southern California is the most dynamic indus-
trial market in North America so we are very excited about our first
investment here and we are eager to expand.“ Other BlackRidge
principals include Brett Tremaine, John Seiple and Ryan Martin. 
$10.5 Million Refi for Retail Center in Rancho Cucamonga
The Los Angeles office of Holliday Fenoglio Fowler, L.P.
(“HFF”) announced that it arranged a $10.5 million refinancing for
Haven Village, a 45.7k-square-foot retail strip center in Rancho
Cucamonga, in the Inland Empire. 
HFF Director Chris Vittetoe and Senior Managing Director
Paul Brindley worked on behalf of the borrower to secure the five-
year, fixed-rate loan through Ladder Capital Finance. The securi-
tized loan refinanced an existing CMBS loan. 
Haven Village is located at continued on page 26
to 1974 and water quality inspector
and filter plant operator from 1962
to 1969. Clarke is a member of
American Water Works Association, Apple Valley Chamber of
Commerce and the Mojave Water Agency Executive Committee and
Technical Advisory Committee. This position requires Senate confir-
mation and the compensation is $100 per diem. Clarke is a
Republican.
Buford Crites, 62, of Palm Desert, has been appointed to the
Colorado River Basin Regional Water Quality Control Board. He has
served as a board consultant for the South Coast Air Quality District
since 2004. Crites was a member of the Palm Desert City Council
from 1986 to 2006, serving as mayor from 1989 to 1990, 1994 to
1995, 1999 to 2000 and 2004 to 2005. He was professor of commu-
nication at College of the Desert from 1976 to 2006. Crites is a mem-
ber of Desert Riders, Mojave Desert Land Trust Board of Directors,
International Advisory Council American Studies Center, California
Rare Fruit Growers Society, California Native Plant Society, The
Wilderness Society, Palm Desert Historical Society, Coachella Valley
Archaeological Society, Coachella Valley Bird Club, the American
Birding Association and founding member of the Coachella Valley
Mountains Conservancy. This position requires Senate confirmation
and the compensation is $100 per diem. Crites is registered decline-
to-state. 
Steven PonTell, 49, of Ontario, has been reappointed to the Santa
Ana Regional Water Quality Control Board, where he has served as
a member since 2008. He has served as owner of Sierra Wholesale
Hardware since 2007, managing member of New West Ventures
since 2004, chief executive officer for De Oro Group and AJS since
2000, managing partner of Pine Knot Landing since 1999 and presi-
dent of La Jolla Institute since 1995. Previously, PonTell was chair-
man of the Western Holding Board from 2004 to 2009 and partner in
@ Work Consulting from 1995 to 1999. He was president and chief
executive officer for the Inland Empire Economic Council from 1989
to 1994, Ontario Chamber of Commerce from 1987 to 1989, Big
Bear Chamber of Commerce from 1985 to 1987 and assistant to the
city manager for the city of Big Bear Lake from 1983 to 1985.
PonTell is a board member for The American Planning Association,
Big Bear Discovery Center and Children’s Fund of San Bernardino
County. This position requires Senate confirmation and the compen-
sation is $100 per diem. PonTell is a Republican.
Seymour Van Gundy, 79, of Riverside, has been reappointed to
the Santa Ana Regional Water
Schwarzenegger...
continued from pg. 3
continued on page 30
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N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While every effort is
made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O. Box 1979, Rancho Cucamonga,
CA 91729-1979. Copyright 2011 by IEBJ.
Business Brokerage Firms Serving the I.E.
Listed Alphabetically
Note: All California Business For Sale provides business for sale information on their Web sites at www.allcalifbiz.com and www.bizben.com, or phone (925) 831-9225.
Company Name $ Sales Volume: # Offices I.E. # Agents I.E. Specialties Headquarters Top Local Executive
Address YTD Sept. 2009 # Offices Total Year Founded Title
City, State, Zip Year 2008 Phone/Fax
E-Mail Address
Business Quest $4,000,000 1 4 Wholesale, Distribution, Rancho Cucamonga Edward L. Fixen
1. 9431 Haven Ave., Ste. 104 $3,500,000 1 2007 Manufacturing, Medical, President
Rancho Cucamonga, CA 91730 Technology (909) 803-2296/(866) 381-7257
ed@businessquestbrokers.com
Century 21 Bright Horizons WND 1 20 Motels, Gas Stations, West Covina Taffy Bashara
2. 2612 E. Garvey Ave. 2 1997 Car Washes, Preschools, President
West Covina, CA 91791 Residential (800) 421-2154/626-331-7556
www.c-21bh.com
Century 21 Wright $145,010,960 1 55 Residential Real Estate, Land, Temecula Ruth & Jerry Wright
3. 30610 Rancho California Rd. $96,698,000 4 1992 Commercial Lease, Broker/Owner
Temecula, CA 92591 Small Business Management Sales/Property (951) 694-5300/(951) 694-5401
frontdesk1@c21wright.net
dfox@c21wright.com
Professional Practice Sales $10,000,000 0 5 Practice Appraisals, Tustin Thomas M. Fitterer
4. 18410 Irvine Blvd. $10,000,000 3 1966 Practice Sales, President
Tustin, CA 92780 Professional Business Sales (714) 832-0230/832-7858
tpsincnet@aol.com
Prudential Properties of Big Bear WND 1 20 Real Estate Sales, Big Bear Lake Michael P. Dolan
5. 42149 Big Bear Blvd. 1 1996 Real Estate Listings, Land Agent/Owner
P.O. Box 1968 (909) 866-4949/866-0349
Big Bear Lake, CA 92315 www.bigbearproperties.com
Sunbelt of Coachella Valley $3,000,000 1 5 Business Brokerage for All Palm Desert Richard Smetana
6. 72-757 Fred Waring Dr., Ste.8 $2,500,000 250 2004 Types and Sizes of Businesses President/Broker
Palm Desert, Ca 92260 & Professional Practices (760) 568-1511/773-0668
smetanar@sunbeltnetwork.com
Sunbelt Business Brokers $1,693,000 1 7 Manufacturing, Distribution, Prof. Services, Cleveland D. Joe Atchinson
7. 9036 Pulsar Ct., Ste. J $3,523,000 212 2003 Food Services, Automotive, Daycare, President
Corona, CA 92883 Gas Stations (951) 277-4002/277-4003
j.atchison@sunbeltnetwork.com
BROKEN GLASS AWARDS
SAVE THE DATE!!  MARCH 4, 2011
FIRST THERE WAS:
Jennifer and Suzanne Todd, Donna Mills, Rozene Supple and Pattie Daly Caruso. 
THEN WE HONORED:
Gale Anne Hurd, Lindsay Wagner, Barbara Sinatra and Denise DuBarry Hay
Join us at the Palm Springs Renaissance Hotel
888 Tahquitz Canyon, Palm Springs, CA 6:00 PM- 10:30 PM
TICKETS may be ordered by phone (760) 238-0306
Or online www.pswift.org 
Promote your business and salute PSWIFT
and the Broken Glass Awardees!
Program Journal Advertising Deadline is February 4, 2011
Full page $700   Half Page $400   Quarter Page  $230
Contact Janet L. Spiegel to reserve your space: (760) 567-7639
janet@spiegelmedia.com
Proceeds benefit BookPALS and other local educational opportunities sponsored by  PSWIFT
Palm Springs Women in Film & Television is a non-profit 501(c)3 organization.
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location. And on Sept. 21, the
California State University Board of
Trustees approved a proposal to
construct a new building.
Still, university officials emphasize that no final decision has
been made. While they initially suggested Predock’s building would
be demolished, they recently announced they will hire a consultant to
study whether any portion of it can be preserved. “The wrecking ball
is not imminent,” says Mike Sylvester, the university’s associate vice
president for facilities, planning, and management. “Even if we made
a decision today to demolish the building, it won’t happen for at least
another five years.” Sylvester added: “What we’re trying to do is
soften the discussion of demolition.”
Completed in 1993, the CLA complex (which includes both the
triangular tower and a more conventional building for classes and
laboratories) is the most recognizable structure on the Cal Poly
Pomona campus, clearly visible from the nearby 10 Freeway. The
eight-story tower has been used as a backdrop in several Hollywood
science fiction movies, including “Gattica” and “Impostor,” as well
as numerous car commercials. It’s even part of the university’s offi-
cial logo.
Albuquerque-based Predock, recipient of the 2006 AIA Gold
Medal, won an international competition to design the building,
which cost about $24 million to construct. But Cal Poly officials say
the building has numerous structural flaws, most notably water intru-
sion, which resulted in a lawsuit filed against a contractor. (The uni-
versity won a $13.3 million out-of-court settlement in 2005.) It also
sits atop the San Jose Fault. Any major repairs to the CLA would
require that it brought up to current building codes, including ADA
requirements and California safety earthquake standards. During
construction, the building’s approximately 400 employees would
have to be relocated, an additional expense.
Despite its iconic status, the building gets mixed reviews for its
design. Ortiz, in his Sept.15 e-mail, called the CLA “difficult to nav-
igate,” with wasted internal space and energy inefficiencies.
Sylvester adds, “It’s an extremely difficult building to use because of
its triangular spaces.” Judith Sheine, chair of the university’s school
of architecture, agrees that the triangular floor plan presents some
“challenges” for users, but she praises the building for the dramatic
statement it makes. “It’s important for the image of the campus,” she
says.
Antoine...
continued from pg. 2
Community Bank, an independent business bank that has served
Southern Californian businesses for 65 years, has officially partnered
with the Specialty Equipment Market Association (SEMA). SEMA is
an association of manufacturers, distributors, retailers and other auto
industry companies. They are the authoritative source for research,
data, trends and market growth information for the specialty auto
parts industry.
Community Bank will offer special discounts for SEMA mem-
bers when they are approved for credit. On loan offerings, SEMA
members will receive a rate discount of 0.5% off Community Bank’s
standard rate. Banking services provided to SEMA members include
account analysis checking, checks and deposit slips, a free remote
deposit scanner, and an Elite Business Online Banking package.
“We are excited at the opportunity to partner with SEMA as we
feel our services are a great match for their members,” says Dave
Malone, president and CEO of Community Bank. “We are looking
forward to building our relationship with this growing community in
Southern California.”
SEMA members can contact Charles Rosen at 626-568-2012 or
crosen@cbank.com for more information.
Community Bank Announces
Partnership with SEMA
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HR & TEMP AGENCIES
Thinking of Using a Temp?
How to Choose the Best Temp Service for Your Needs
By Jean Kelley
For many companies, bring-
ing in a temporary employee to
fill an open position makes good
business sense. There’s no need
to wade through hundreds of
resumes; no payroll taxes,
unemployment insurance, or
benefits to pay; and no hard
feelings if the person doesn’t
work out or the position gets
eliminated. But before you ran-
domly call a temporary place-
ment agency from the phone
book or an online listing, you
need to know how to work with
a temp service so you get the
best talent possible.
The fact is that working with
the wrong temp firm can be
costly. If you have to go through
numerous temps before finding
the right one or waste a lot of
time with an inexperienced
placement professional, you’re
going to spend more money and
experience more frustrations
than you’d like.
Whether you’ve worked
with a temp service in the past
or are considering trying one,
the following guidelines will
ensure that you not only find the
best service for your needs, but
that you also work with the
company effectively so you can
build a long-term relationship
with them and save time in the
future.
Know the company you’re
working with
If possible, choose a temp
service based on a referral from
another business professional
you trust. If you can’t get a
referral, then you have to do
your own due diligence.
Generally speaking, the internal
workings of a temporary place-
ment firm vary from place to
place. Unless you are working
with a franchise, the only way to
find out how the firm works is to
ask.
Therefore, contact some
local temporary help companies
and ask them such questions as:
• How long have you been
doing business in the local mar-
ket?
• Do you belong to any
national associations?
• What kind of testing do
your temps go through?
• What kind of reference
checking do you do?
• What’s your firm’s area
of specialization?
Be honest with the company.
If you have called other temp
services or have had a bad expe-
rience in the past, let them
know. Also, take into considera-
tion the specialist you speak
with. Does the person seem
knowledgeable and caring, or is
the person just trying to sell you
on the idea of working with
them? Remember, the person
needs to be listening twice as
much as they talk. True profes-
sionals are as interested in get-
ting a feel for your credibility as
you are theirs. Since the goal is
to create a long-term relation-
ship, you want to feel comfort-
able with your main point of
contact.
Beware of pushy salespeo-
ple
Some temp companies may
not give you the initial informa-
tion you request via phone or e-
mail and will instead want to
send a salesperson to your
office.  While this is not always
a red flag, it is something to take
note of. If the sales meeting
goes smoothly, with the sales-
person asking you many ques-
tions about your needs and not
being pushy, that’s fine.
However, if the salesperson
spends the entire time telling
you all the reasons why you
should choose them and doesn’t
seem interested in your needs,
you’ll want to find another serv-
ice.
After that initial sales meet-
ing, you’ll often never see the
salesperson again and will
instead be talking with the inter-
nal specialist who interviews
and screens the candidates. This
is the person you want to build
the relationship with. Some
companies have their branch
manager doing the outside sales,
providing ongoing customer
service, and directly supervising
the person who does the screen-
ing and placement. Some small-
er companies have one person
doing sales, screenings, and
placements. Unfortunately,
some companies pay more for
the pushy salesperson than they
do the person doing the place-
ments. If any salesperson makes
you feel pressured or rushed to
use their services, call another
service.
Don’t make a decision
based solely on price
All temp agencies have a
markup, which is the difference
between what the temp actually
earns and what you pay the firm
for the temp’s services. In gen-
eral, markups run anywhere
from 30-60%. That’s a huge
spread. But as with all things in
life, you get what you pay for.
The companies with the lower
markup generally don’t do the
same kind of rigorous screening
as the companies with the high-
er markup.
So rather than choose a temp
agency based on price, choose
based on your need. If you’re
filling a job that would only
require you to invest four hours
or so to train the person, then the
lower markup company is fine.
You simply need someone to do
a specific task. However, if the
job you’re filling requires dis-
cretion and critical thinking
skills, then seriously consider a
higher markup company. After
all, if you go with a lower
markup company and then have
to replace the temp three times
before you get the right person,
you might as well have paid the
higher markup to get a better
screened person and avoid all
that frustration.
Know the nitty-gritty
details
Each temp agency will have
different policies, and it’s
important that you find out these
details before you decide to
work with one. In addition to the
current markup you pay for the
temp, what’s the fee if you
decide you want to hire the temp
full-time? Some companies will
simply transfer the person to
your payroll after a certain time-
frame, while others will require
that you pay an additional trans-
fer fee.
Also, ask about a guarantee.
How long do you have to decide
if the temp they send you is
working out? If the person is not
working out, what’s their policy
for replacement? If the temp
agency doesn’t offer any kind of
guarantee, that’s a red flag, so
find out why. Additionally, find
out the level of experience and
education of the person who is
actually doing the selection. The
more education and experience,
the better.
Notice how the first temp
order goes
Once you decide on a temp
agency to use, your decision
process is not 100% complete
yet. Use your first temp request
as the final test to the agency’s
professionalism. If you call in a
temp request and the person
continued on page 32
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Goldilocks and the Three iPods
By J. Allen Leinberger
Remember the story of Goldilocks? When she found the home of
the three bears, she found that they had three of everything. One was
more than she needed and one was not enough, but one was just right.
Likewise, it would seem, is the new iPod Nano. Like St. Paul said
about virtue, the Nano sits in the middle.
The big iPods, as well as the iPhone, do many things besides just
playing music. For example, if you need to send e-mail and check
social media sites and follow the stocks, the weather and your
favorite teams, then one of the big ones is for you. It’s the kind of
device that papa bear might use to make Skype video calls to the fam-
ily’s polar bear uncle on the North Slope of Alaska.
Kids, and baby bears, could get by with just a music machine. For
them the iPod Shuffle does just fine. It only plays music. While I
have come to appreciate the tiny “stick of gum” size of last year’s
Shuffle, Apple decided to put buttons back on it for better control. It
still has a voice-over function in order to check your music in the
dark.
But what about the middle ground? The mama bear’s iPod? The
size that Goldilocks would find to be “just right?” That would be the
new Nano. It’s only half the size of earlier generations and it no
longer takes pictures, but it now has a touch screen for controls and
selection. The touch screen may remind you of the iPod Touch screen
with those little square apps, but what you have on the Nano are not
really apps. They are just touch control buttons. Apple says that
there are 14 of them, but that is counting the one for artist selection,
the song selection and the album selection.
There is a one touch button that turns the entire face into a square
watch. If the Nano came with a
COMPUTER
continued on page 28
Created by Jon Serafin, Courtesy of Apple Computers Inc.
Thursday, January 28, 2011
5:30 to 7:30 PM
Riverside Convention Center
Open to the General Public
Free Admission
We are now taking Exhibit Booth reservations!
Simply choose an Exhibitor Package from below:
For more information:
Call (951) 683-7100 or Visit www.riverside-chamber.com.
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Business-to-Business
Solutions
Every day it seems we are inundated with concerning news about
our economy. The fact is, sometimes a downturn in the economy
forces those of us in the business sector to re-evaluate our operations.
Searching for ways to streamline production, save on freight and
shipping costs or to reduce labor costs, many businesses have chosen
to outsource to PVW’s Production Services. With a labor force of
more than 175, PVW’s disabled workforce has been a vital resource
for businesses. 
But it comes down to more than just saving money! The PVW
production team understands the needs of the business community,
including the need for timely completion and delivery, quality serv-
ice and competitive pricing. Not only do our customers benefit from
quality of services; they also benefit from the knowledge that they are
supporting persons who have developmental disabilities by providing
opportunities for real work for real pay! 
In satisfying the needs of our disabled workforce through produc-
tive-paying jobs, PVW provides the business community with a host
of packaging and assembly services. Working with each customer to
meet the needs of unique project specifications, PVW’s team listens
to each customer’s requirements, then finds a way to meet those
needs. 
PVW’s skilled staff and production-minded, highly motivated
workers all strive to add value to your business and provide you with
the bottom-line results desired. Our goal is to have business partners
consider PVW a valuable extension of their company—a part of the
team. Whether you are a business owner, manager in search of cost
saving mechanisms or an adult with a disability who is looking for an
opportunity to work and earn money, PVW’s Production Services
likely has the solution you’ve been searching for! 
If you would like to learn more about how you can benefit from
these services, please contact Sharon Armagost, director of market-
ing and development at (909) 624-3555, extension 239 or bye-mail at
sharon@pvwonline.org. Call us today for a free evaluation and
quote. By working together, it becomes a winwin for everyone! 
99 Ranch Market Ready Opens in
Rancho Cucamonga
Rancho Cucamonga became the home of the newest 99
Ranch Market when it opened in November at Archibald
Avenue and Baseline Road. 
The Asian-based supermarket chain, Tawa Supermarket,
Inc. is known for its diverse selection of Asian foods and mer-
chandise imported from throughout Asia.    99 Ranch offers
everything from fresh produce and meat to seafood and a vari-
ety of prepared foods. Traditional market selections are also
available to customers. 
The 99 Ranch Market boasts of a comfortable shopping
environment complete with spacious aisles and novel interior
design. The company’s primary objective is to create a shop-
ping experience where customer service is excellent and effi-
cient, selection is wide and endless, and pricing is competitive.
One of the highlights is the Asian style deli, which features
Chinese foods, Japanese sushi, and dim sum. 
Accent On Health 
Accent Computer Solutions, an information technology services
company headquartered in Rancho Cucamonga, has been approved
by CalHIPSO to provide support for the implementation of electron-
ic health records. 
The California Health Information Partnership and Services
Organization (CalHIPSO) has approved Accent Computer Solutions
as a preferred Service Partner for CalHIPSO to contract with Local
Extension Centers (LECs) or clinical providers to assist with the
Electronic Health Records (EHR) adoption process. 
The California Health Information Partnership and Services
Organization (CalHIPSO) is an organization founded by clinical
providers to help  them successfully navigate through the complicat-
ed world of electronic health records (EHR) implementation. Their
founding organizations are the California Medical Association
(CMA), the California Primary Care Association (CPCA) and the
California Association of Public Hospitals & Health Systems
(CAPH). They are a non-profit, vendor-neutral organization that
offers a variety of programs and services designed to help clinical
providers transition from a paper-based practice to one that success-
fully uses electronic health records. 
Founded in 1987, Accent Computer Solutions, Inc. is a leading
information technology solution provider serving a wide spectrum of
services to businesses and organizations. Accent provides services to
small businesses and medical practices throughout the Inland
Empire, Los Angeles and Orange counties to assist them in getting
the most out of their business technology. 
Accent’s focus is on reducing continued on page 39
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Editor’s Note: The following appeared in our May 13 issue and is
written by State Representative Nita Jane Ayres.
I want to talk about an issue that Missouri has already addressed
in a variety of ways – the issue of illegal immigration. I’m sure
you’ve seen the headlines about Arizona’s new law aimed at dealing
with those who enter our country illegally. It has been called the
strictest immigration law in generations. While Missouri hasn’t gone
to the same lengths as Arizona, our state has made significant policy
changes that effectively deal with illegal immigrants who enter our
state. Because of those changes, Missouri is ahead of the game when
compared to many other states that are now dealing with this issue.
In 2007, the Missouri General Assembly approved HJR 7 to place
on the ballot a proposed constitutional amendment designating
English as the official language of Missouri. Voters then went to the
polls and approved the measure with nearly 90 percent voting in
favor. With that, English became the official language for all govern-
mental proceedings in Missouri. It also means no individual has the
right to demand government services in a language other than
English. A common language is the cornerstone of a cohesive and
united state and country. Ensuring that English is our official lan-
guage is simply common sense.
Another measure that directly addresses the issue of illegal immi-
gration was passed in 2008. HB 1549 requires our Highway Patrol
and other law enforcement officials to verify the immigration status
of any person arrested, and inform federal authorities if the person is
found to be here illegally. It also allows Missouri law enforcement
officers to receive training to enforce federal immigration laws.
Furthermore, the bill makes it clear that illegal immigrants will not
have access to taxpayer benefits such as food stamps and health care
through MO HealthNet. With the passage of this legislation, Missouri
sent a clear message that illegal immigrants are not welcome in our
state, and that they are certainly not welcome to receive public bene-
fits at the cost of Missouri taxpayers.
2009 saw another significant piece of legislation passed dealing
with illegal immigration. HB 390 ensures Missouri’s public institu-
tions of higher education do not award financial aid to individuals
who are here illegally. The law also requires all post secondary insti-
tutions of higher education to annually certify to the Missouri
Department of Higher Education that they have not knowingly
awarded financial aid to students who are unlawfully present in the
United States. The bill represents another common sense approach to
the issue as it ensures taxpayer dollars are not used to subsidize the
education of someone who is in our country illegally.
So while Arizona has made national news for its new law, it’s
important to remember Missouri has been proactive in addressing
this growing problem. The laws we have on the books help ensure the
rights and benefits of Missourians are preserved for actual Missouri
citizens. It’s also important to remember that this country has always
opened its arms to immigrants, which is why our nation is often
referred to as the great melting pot. Immigrants from all parts of the
world have helped make our country what it is today. However, our
doors are not open to those who try to live in our country illegally. I
believe Missouri’s laws make that very clear and give our law
enforcement officials the authority they need to deal with the prob-
lem.
Reprinted with permission from The Ozarks Sentinel.
Missouri Ahead of the Game in
Dealing With Illegal Immigrants
Register now to reserve your spot for the
7th annual clean tech investor summit
January 19-20, 2011
General Registration: $1,995.00
Conference Overview
The Clean-Tech Investor Summit, co-produced by International Business
Forum and Clean Edge, and chaired by Technology Partners' Ira Ehrenpreis, is the
premier clean-tech investment and innovation event of the year. Held each winter
in Palm Springs, CA, the event brings together leading investors, Fortune 500
executives, entrepreneurs, and service providers for two days of high-level presen-
tations, conversations, and networking. Attendance is capped at 500 registrants to
guarantee the optimum networking experience.
The event has become widely recognized as the premier event for active
investors and other stakeholders to network with major corporations and emerging
clean-tech companies.
The Clean-Tech Investor Summit is being held 
in the Emerald Ballroom at:
The Renaissance Esmeralda Resort & Spa
44-400 Indian Wells Lane
Indian Wells CA 92210
For more information contact:
Cathy Fenn
IBF Registrar
IBF-International Business Forum
(516) 765-9005 ext. 210
Cathy@IBFconferences.com
Group Discounts of 25% off are available for 3 or more representatives from the
same organization who register at the same time (offer not to be combined with
early birds or other promotional discounts).
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Budget Priorities
Recently, the non–partisan Legislative Analysts Office (LAO)
announced that California would be facing another huge deficit – not
only for the remainder of the 2010–11 fiscal year, but also for
2011–12.
The LAO has determined the deficit for the remainder of this fis-
cal year is more than $6 billion and if spending reductions are not
implemented, the deficit for the 2011–12 fiscal year will be more
than $19 billion – meaning the total deficit for the next 18 months
stands at more than $25 billion.
After the announcement by the LAO was made, I consulted with
the governor and urged him to call the Legislature into special ses-
sion to deal with the ongoing fiscal crisis immediately after the new
Legislature is sworn in on Dec. 6th.
Like I have said in the past, the longer we delay making the
spending reductions necessary to bring revenue in line with spending
the more difficult those decisions become. In addition, every $1 we
cut in spending now is really $2 in spending reductions because that
$1 won’t be spent in the 2011–12 fiscal year as well as not being
spent this year.
While the decisions will be difficult, I am committed to finding
solutions that will not include raising taxes.
I would point out that if California would have made private–sec-
tor job creation a priority in years continued on page 22
See Page 2
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Rancho Entrepreneur Takes
Top Honors
Monoprice, Inc., a technolo-
gy company headquartered in
Rancho Cucamonga, has been
recognized as one of the Inland
Empire’s top companies at the
8th Annual Spirit of the
Entrepreneur Awards. 
Founded in 2002 by Jong S.
Lee, Monoprice is a manufac-
turer and online retailer of high-
quality cables, components and
accessories for computer and
consumer electronics. The com-
pany’s founder was named as
the top Technology
Entrepreneur by the Inland
Empire Center for
Entrepreneurship at California
State University San
Bernardino, which hosts the
annual event. 
In addition to its Spirit of the
Entrepreneur Award, the compa-
ny has also been named as one
of the Top 500 companies
nationwide by Inc. Magazine, an
accolade that it also received in
2009. The 2010 Inc. Magazine
list is ranked according to per-
centage revenue growth from
2006   through 2009. To qualify,
companies must have been
founded and generating revenue
by June 30, 2006.   
Additionally, the business
had to be based in the United
States, privately held, for profit,
and independent; not a sub-
sidiary. 
Marketprice, Inc. has grown
quickly over the past eight years
from a small in-home operation
to a substantial enterprise
employing more than 150 full-
and part-time employees. The
company recently moved into  a
173,000-square-foot centralized
office and warehouse facility in
Rancho Cucamonga. In 2009,
Monoprice’s sales exceeded $50
million, accounting for some of
its 637% growth spurt over the
last three years. 
In addition to its commit-
ment to customer satisfaction, as
evidenced by positive consumer
reviews (4.9 out of 5 stars for
Google Product Reviews),
Monoprice is also committed to
providing consumer electronic
products that are RoHS
(Restriction of Hazardous
Substances) compliant. In fact,
the company states that 99% of
the products it sells restrict cer-
tain dangerous substances that
are commonly used in electronic
equipment and components.
past, much of the deficit spending
reductions we must now make
would not have been necessary.
Consider this: if California’s unemployment rate, currently at 12.4
percent, was at the national average of 9.6 percent, about 600,000
more California workers would have a job. That’s 600,000 more peo-
ple who would be paying taxes to support funding vital services in
California.
California voters made it clear once again during the November
election that they are in no mood to pay more in taxes and fees. As
the Legislature moves forward to bring spending in line with rev-
enues, I am committed to finding those solutions without putting any
further burdens on California taxpayers or California businesses.
Budget...
continued from pg. 21
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Myers Announces Sales Executive
Christopher D. Myers, pres-
ident and chief executive officer
of Citizens Business Bank
announced the promotion of
David Brager to the position of
executive vice president, sales
division.
“I am thrilled to be able to
promote from within the organi-
zation for this key leadership
position. David is a strong
leader and has a proven ability
to drive outstanding sales per-
formance. He will fit well into
our executive management
team,” stated Chris Myers, pres-
ident and CEO.
Most recently, Brager served
as senior vice president and
manager of the Central Valley
Region. He was responsible for
leading and overseeing the suc-
cessful integration of the bank’s
FDIC-assisted acquisition of
San Joaquin Bank in October
2009. The bank’s presence in the
Central Valley presently consists
of $1.5 billion in loans and
deposits within the 12 business
financial center locations from
Bakersfield to Stockton. David
joined Citizens Business Bank
in 2003 and was initially hired
to build a presence in the greater
Fresno area on a denovo basis.
In 2007, he was promoted to
regional manager for the Central
Valley.
Brager’s professional career
incorporates over 23 years of
banking experience with exten-
sive background in manage-
ment, commercial lending, busi-
ness planning, sales and opera-
tions. He previously worked for
Glendale Federal Bank from
1987 to 1993 and Westamerica
Bank from 1993 to 2002.
More solar on
the way?
The California Energy
Commission has issued a pro-
posed recommendation for
approval of Solar Millennium’s
Palen project, a 500-megawatt
solar thermal plant to be located
about 10 miles east of Desert
Center.
Final approval from the
Energy Commission is expected
in mid-December, Solar
Millennium officials announced
at the Coachella Valley
Economic Partnership’s
Renewable Energy Roundtable
last month. The U.S. Bureau of
Land Management must also
sign off on the project, which
could occur early in 2011, com-
pany officials said.
Solar Millennium has esti-
mated that the project could
generate enough power for
150,000 homes and create more
than 1,100 jobs at the peak of
construction and about 130 per-
manent jobs.
If approved, the Palen proj-
ect will be the third industrial-
scale solar plant to be built on
public land east of the Coachella
Valley, an area known as the
Riverside East solar zone. Solar
Millennium’s 1,000-megawatt
Blythe project and NextEra
Energy’s 250-megawatt Genesis
project have already been
approved.
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Assistance League® of
San Bernardino Benefits
Over 6,000 Local Children Annually!
Assistance League of San Bernardino was chartered as a chapter
of National Assistance League in 1947, and sponsors two major
philanthropic programs for the children of our community.
OPERATION SCHOOL BELL®, originated in 1933, provides
new school clothing, shoes and personal hygiene products to over
200 children who are in need of adequate school clothing.  Referrals
are made by San Bernardino City Unified School District personnel.
The Dr. Earl R. Grane Children’s Dental Health Center, estab-
lished in 1949, provides complete professional dental services annu-
ally to over 6,000 local children of low income families who do not
have insurance and are not receiving public assistance.  Each refer-
ral is evaluated and financially screened.
These services include:
• General dentistry and oral hygiene instruction for over 2,000
children annually.
• Dental screening in San Bernardino elementary schools for
more than 4,000 children annually.
• Special dental procedures, minor oral surgery and prosthet-
ics.
• Orthodontia for more than 10 children every year.
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Grow Your Business—Think EXPORT!
“The National Export
Initiative’s coordinated effort to
increase American exports will
not only generate important
income opportunities for farm-
ers and ranchers, but also create
off-farm jobs, furthering the
Obama Administration’s work
to strengthen and revitalize
America’s rural communities,”
Agriculture Secretary Tom
Vilsack said. “This renewed
emphasis on trade will help
America’s agricultural produc-
ers, who are the most productive
in the world, further expand the
United States’ agriculture trade
surplus and contribute to the
continued growth of our econo-
my.”
Access to Export
Financing 
To improve access to credit,
the President has called upon the
Export-Import Bank—which
provides critical financing when
private banks are unwilling or
unable—to increase its financ-
ing available for small- and
medium-size businesses from
$4 billion to $6 billion over the
next year. The 2011 budget also
allocates additional money to
help the Export-Import Bank
administer its expanded efforts.
Progress is already being made.
During the last three months
alone, the bank has authorized
$1 billion in small business
financings and added 112 new
small business clients—many of
whom were first-time
exporters—that are selling
everything from nanotechnolo-
gy-based cosmetics to date palm
trees to sophisticated polymers
to 45 countries around the
world. 
And Export-Import’s increa-
sed activity will dovetail with
the administration’s other credit
expansion efforts, including
President Obama’s recent pro-
posal to redirect $30 billion in
repaid TARP loans to boost
lending to small businesses. “In
face-to-face conversations with
foreign companies and govern-
ment officials during the past
year, I have consistently heard
the same message—they want to
buy high quality U.S. goods and
services, and they want more
American compa-
nies to sell to
them. Ex-1m
Bank is prepared
to increase our
outreach to both
buyers and small-
and mid-sized
businesses to provide critical
export financing and help us
achieve the President’s goal of
doubling U.S. exports within the
next five years,” said Fred P.
Hochberg, chairman and presi-
dent of the Export-Import Bank
of the United States. 
More Resources for
Export Promotion Efforts 
The President
increased the
C o m m e r c e
D e p a r t m e n t ’s
I n t e r n a t i o n a l
T r a d e
Administration
(ITA) FY2011
budget by 20 percent to help
meet the goals of the NEI. Those
new resources will allow ITA to:
Bring on as many as 328 trade
experts to serve as advocates for
U.S. companies; assist more
than 23,000 clients to begin or
grow their export sales in 2011;
put a special focus on increasing
the number of small- and medi-
um-sized businesses exporting
to more than one market by 50
percent over the next five years;
increase their presence in
emerging high-growth markets
like China, India and Brazil; and
develop a comprehensive strate-
gy to identify market opportuni-
ties in fast-growing sectors like
environmental goods and serv-
ices, renewable energy, health-
care and biotechnology. Under
the NEI, the 2011 budget also
allocates $54 million to enhance
the U.S. Department of
Agriculture’s export promotion
activities. That is going to result
in more technical assistance to
help farmers sell specialty
crops, more foreign country pro-
motions extolling U.S. com-
modities, and more direct assis-
tance helping our farmers devel-
op new foreign markets and
increase market share in existing
markets. Helping American
farmers sell more simply equals
more jobs. American agricultur-
al exports totaled almost $97
billion last year, which repre-
sented nine percent of the goods
the U.S. ships abroad. This
activity supports about a million
jobs. These jobs are both on the
farm and off, in urban and rural
communities, across many com-
munities and professions. 
Improving Access to
Foreign Markets 
The National Export
Initiative directs the government
to continue its efforts to remove
barriers that prevent U.S. com-
panies from getting open and
fair access to foreign markets—
including combating unfair tar-
iff and non-tariff barriers and
addressing practices that bla-
tantly harm U.S. companies.
This administration will pursue
trade agreements that are bal-
anced, ambitious and improve
market access for U.S. workers,
firms, farmers and ranchers. 
“Trade starts with the
understanding that it only
works in a system of rules
where all parties live up to
their agreements.”
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6311, 6321, 6331, 6371 Haven
Avenue, directly off Interstate 210
in northern Rancho Cucamonga.
The property is 83% leased and shadow-anchored by Von’s and
Trader Joe’s. 
“Haven Village benefits from being the only retail option north
of the 210 Freeway in an affluent neighborhood of Rancho
Cucamonga. The retail center includes strong demand drivers and
is highly accessible,” said Vittetoe. 
TEMECULA TOWNHOME SITE SOLD FOR $8.2 MIL-
LION 
Scripps I-15, LLC, an affiliate of American Property
Enterprises has sold the 21 acre improved subdivision property
named “Maravilla at Rancho Highlands,” comprised of three final
mapped condominium parcels in the city of Temecula in southwest
Riverside County. Woodside Homes of Southern California, based
in Riverside, was the buyer. 
Located along the western side of Ynez Road just south of
Rancho California Road, the land comprises a portion of the mas-
ter-planned Rancho Highlands residential subdivision. Allowing
up to 271 condominium units under the approved Specific Plan, it
was previously planned for 210 townhome units in a triplex config-
uration. 
Both the seller and buyer were represented in the sale transac-
tion by Les Whittlesey and David Harbour of Whittlesey-Doyle
Land Advisors. 
American Property Enterprises has had a long history with the
property. After acquiring the unimproved land in December 2003
for $10 million, it sold the property to a publicly-traded home-
builder in July 2005 for $20 mil-
Real Estate...
continued from pg. 14
continued on page 39
Universal Food Expands
Universal Food Co., makers of Golden Island jerky, has expand-
ed its footprint and leased 8,000 square feet of office space. The man-
ufacturer also plans to expand its workforce and hire 10-15 more
employees.
“Moving our administrative staff from our current facility into
this new space gives us extra capacity to manufacture our products.
“We outgrew our current 22,000 square feet of production and
office space; expanding the size and capacity of our facilities just
made sense,” Universal Food Co. President Anna Kan said. “Our
uniquely flavored jerky has fueled our recent triple digit sales
growth.”
The added space is located next to Universal’s current operations
in Rancho Cucamonga. The company will be investing over
$500,000 in new renovations and equipment to keep up with project-
ed growth.
“Moving our administrative staff from our current facility into
this new space gives us extra capacity to manufacture our products,”
Kan added. “We’re really excited about ramping up production.”
Universal Food also anticipates hiring 10-15 additional employ-
ees in the next few months so it can meet increasing demand for its
Asian flavored snacks and jerky. So far this year, Universal Food has
hired 20 more employees.
“We’re really on a growth spurt,” Kan continued. “Our unique
jerky flavors—which include Chile Lime, Honey Chipotle, Grilled
BBQ Pork and more—have captured the attention of foodies across
the nation."
Universal Food’s Golden Island brand of jerky can be found on
Costco, Central Markets, and various local Asian store shelves from
west to east coast. The manufactur- continued on page 39
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INLAND EMPIRE People and Events
The Cathedral City Boys & Girls Club held a hol-
iday wreath auction and a VIP reception that raised
money for the organization.
The mission of the Boys & Girls Club is to inspire
and empower young people to realize their full
potential as productive and responsible citizens. 
The Boys & Girls Club values providing quality
educational and recreational experiences to all chil-
dren and youth.
For more information on The Boys & Girls Club
of the Coachella Valley visit www.bgcofcv.org.
A Cathedral City-based group dedicated to sup-
porting cancer survivors received a $25,000 grant
from H.N. and Frances C. Berger Foundation.
Gilda’s Club’s mission is to create welcoming
communities of free support for everyone living with
cancer - men, women, teens and children - along
with their families and friends. Their innovative pro-
gram is an essential complement to medical care,
providing networking and support groups, work-
shops, education and social activities. 
For more information on Gilda’s Club in
Cathedral City visit www.gildasclub.org.
Bankers teach children about saving money.
Learning to manage money can be a challenge
for adults. That is why Canyon National Bank
has designed a program to help teach kids the
value of a dollar early on.
The first “Teach the Children to Save” com-
munity outreach program was launched by the
bank and team leaders James Gibson, Linda
Waller, Roger Dibble, Chad Jones, Sandy Miller,
Sandi Goodall , Elena Adame and Mike Smith.
The bank donated a paid workday to
employees who volunteered, giving them time to
visit schools and talk to kids about the program.
The financial experts developed a “talk and
teach” program for six Coachella Valley schools.
Each child received a certificate of participation
and brochures on savings accounts and how to
become a successful saver.
For more information about Canyon National
Bank visit www.canyonnational.com.
The Community Presbyterian Church of Cathedral City
Women’s Circle has awarded a $1,000 scholarship to Cristian
Carbajal, a Cathedral City High School senior who has been
accepted to the Bob Cole Conservatory of Music at California
State University, Long Beach.
For more information about The Community Presbyterian
Church of Cathedral City visit www.churchinthecove.org.
Eisenhower Medical Center donated $15,000 to the Desert
Cancer Foundation.
The foundation treats people, who lack insurance or suffi-
cient funds, by working with health care companies that pro-
vide services at a reduced cost.
“Desert Cancer Foundation is one of the finest organizations
in the entire Coachella Valley,” Eisenhower Medical Center
Foundation President Michael Landes said.
For more information about Eisenhower Medical Center
visit www.emc.org.
BUSINESS JOURNAL • PAGE 28 December 2010
remain above 8% through the end of
2015.
Dark Clouds Still Hang Over Real
Estate Market
The Inland Empire has not yet emerged from the broader eco-
nomic downturn for one major reason: the housing crisis. Riverside
and San Bernardino Counties suffered huge losses of equity when the
housing market collapsed and have ended up with large numbers of
vacant homes. The region was indeed one of the hardest hit in the
nation. According
to a recent report
by CoreLogic,
55% of all mort-
gages in the Inland
Empire are under-
water. And while
most of the nation
is less underwater
than they were at
the end of last
year, the Inland
Empire’s situation
has worsened on
this front. The large number of distressed properties loom over the
two counties, and there are almost certainly more foreclosures to
come in the near future. Beacon Economics expects the continuation
of foreclosures to push the region’s median home price downward
again next year.
Employment...
continued from pg. 3
band, you could wear it on your
wrist. Perhaps our friends at
Macally could make one. Then only
the white earbuds will give you away.
What the Nano does have is a clip on the back that allows you to
hang it on a collar, gloves or pocket or what-have-you. There is a
gravity device inside that assures you of a perfectly readable face, no
matter which way your Nano is hanging.
In any event, there are about 14 buttons, but you can adjust their
order so that the ones you want most are available first.
There is one odd feature that can tack you away from your
playlists. The Nano now has an FM radio. The wire of the earbud is
the antenna. Oh, yes. Like the little Shuffle, the Nano now has a
voice-over function.
And, unlike the little Shuffle, the Nano can hold as much as 16
gigs of music. (All the better to download the Beatle’s Box Set.) I’ve
said it before but it is true! Most radio stations don’t have that much
music. In fact, most radio stations now are like giant iPods. All of
their music is in the computer. It’s been years since I’ve seen a studio
with a turntable.
Meanwhile, down on the bottom of the Nano, there is the same
standard inch long plug that fits into any standard charger, computer
connector or car FM transmitter. With that little one-inch screen, it’s
a little tricky to control in the car. The bigger units are easier, but
would Goldilocks care.
One other point Steve Jobs loves to do is to tease his customers.
He puts out a new iPod or two every year,  and then puts out the color
versions about six months later. This time the various colors all came
out at once. Mine is blue. Goldilocks would probably have preferred
pink.
Goldilocks...
continued from pg. 18
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MANAGEMENT
Dining With Upper Management
By Barbara Bergstrom
As homemakers, parents
and social events managers,
we often forget that our pay-
checks are based on how the
family wage earners are per-
ceived in business.  We may be
very comfortable in our own
surroundings with family and
friends, but when we are invit-
ed to the bosses’ house, we
must be informed and as com-
fortable as possible in unfamil-
iar territory.
Recently, at a formal din-
ner in the home of a C.E.O.,
manners exhibited by even
senior managers was so
appalling, the host made eti-
quette classes mandatory for
all of the executives in his
company.
In many cases, people
skills are more important than
technical skills.  Today,
C.E.O.’s are well aware that
business has been lost due to
social ineptitude of younger
managers and there is a defi-
nite decline in human interac-
tion due to the high-tech work-
place.  Skills that you think
you have are often the very
skills you do not have and you
don’t even know you don’t
have them. Most of us were
raised by loving parents and
taught to mind our manners;
but today, social etiquette and
business etiquette are quite
different.
For example, whether it is
a formal dinner, or a business
lunch, many of the nuances of
blunder-free dining are appro-
priate and expected.  A busi-
ness lunch or dinner is not
about eating.  It is about busi-
ness and the professional
image you project.
If you are the host, you
want your guests to feel com-
fortable, and the time spent
with you a worthwhile invest-
ment. You want to provide an
enjoyable atmosphere and
accomplish business at the
same time for a win-win event.
A business meal is not a
time for the scoop and shovel
crowd to shine.  Rather, it is a
time to easily communicate
your social acumen and exhib-
it your professional presence.
Approximately 90% of all
high-end executives are taken
to lunch or dinner before they
are hired. Not because the
would-be employer thinks they
are hungry. It is to test the
social skills, the communica-
tion skills and yes, table man-
ners to see whether or not the
future manager or executive
will be able to properly repre-
sent the company at social
events and business meals.
Often, the spouse is includ-
ed in the pre-hire process.  I
know of one example, when
the wife of a candidate arrived
for lunch with the would-be
employer wearing her jogging
suit.  Right then and there, the
interview process ceased.
It is important to remember
that a spouse is a partner.  Your
spouse can be a benefit or a
stumbling block.  When a
spouse is asked to join you at
an important business event, it
is your responsibility to make
certain you explain expecta-
tions and who’s who on the
guest list.
When you are dining at
your employer’s home and you
enjoy mint jelly with your
lamb, or applesauce with your
pork, and it hasn’t been served,
don’t ask for it. Your request
would embarrass the hostess
because she either didn’t have
it, or has forgotten it.
As an invited guest, it is
customary to bring a small
gift.  Do not bring flowers,
which the hostess must stop
what she is doing and immedi-
ately arrange.  Do not bring
wine you expect to be opened
and shared. Do not bring
candy, which tempts a dieter or
even worse a diabetic. Small
books, a plant, a flower
arrangement, in a decorative
container, are very appropriate
gifts. You could also select a
good bottle of wine and pres-
ent it, not chilled, to be
enjoyed at another time.
Although it is necessary to
arrive early for a business
event, it is not considered good
form to arrive early at a private
home.
Always carry a good sup-
ply of business cards. Try
never to be without them, even
socially.  An occasion may
arise when you’ll be glad you
carried your cards.  Be dis-
creet, however, and careful in
a private home.  If business
cards are exchanged, try to
find a private spot, perhaps a
hallway.  Don’t ever produce a
business card at a private
luncheon or dinner in the pres-
ence of others.
If it is getting late and you
want your guests to make their
exit gracefully, here is a little
hint.  Casually walk toward the
door and take your place.  As
your guests stop by to talk with
you, they will automatically
take their leave.  It is a gesture
that guides the sub-conscious
mind very effectively.
A few extra suggestions
you may find helpful are actu-
ally reminders.
• Remember to pass the
salt and pepper together.
Think of them as a bride and
groom and they should never
be separated.
• When passing food,
always pass to the left around
the table.
• Your bread plate is on
the left; your liquids are
always on the right.
Sometimes it does get confus-
ing.
• Never put a used uten-
sil on the table.  Put it on the
plate, saucer, or bread plate.
Never use it to point or wave it
in the air.
• Don’t begin to eat any-
thing until the host has begun
to eat.
• Open your napkin
under the table and place it in
your lap, with the fold facing
you.
• No elbows on the table
please, and take small bites so
you can participate in table
conversation, without talking
with food in your mouth.
• The expression “turn-
ing the tables,” comes from
talking to the person on your
right and then on your left.
Don’t focus your attention on
one person, especially your
spouse, but “turn the tables,”
and include as many guests as
possible in the conversation.
There is a distinction
between your business life and
your personal life.  When you
treat business colleagues as
friends and family, it often has
a disastrous effect.  Don’t
allow the invitation to dinner
at the bosses’ home destroy the
sense of boundaries that char-
acterizes professional behav-
ior. It is not just a friendly din-
ner.  Remember, your boss also
fires people. When engaged in
conversation, after a glass of
wine or two, one must be care-
ful not to slip into the cozy,
casual, at-home mode, and
reveal something personal
about oneself.  Don’t reveal
too much because you will
definitively come to regret it in
the morning.
Visit Barbara Bergstrom’s
web site
www.BarbaraBergstrom.com,
or e-mail her at
BarbaraBergstrom@aol.com
for additional information.
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Business Helping Families Annual Holiday
Food and Toy Drive Open House and Business
Connections BBQ In cooperation with Montclair
Human Services Division
Bring your toys, food and/or monetary donations and enjoy
a casual lunch and holiday entertainment. All donations will
directly benefit Montclair Families.
Thursday, December 2, 2010
Montclair Chamber of Commerce
5220 Benito Street
12 noon  - 1:30 p.m.
Bring your donation and enter to win tickets to
the Ontario Reign.
Donations can be dropped off prior to the Open House at
the Chamber Office or at any participating business location.
If you are interested in taking a donation box for collection
please contact the Chamber. 
Drive Dates
November 15 - December 9
Montclair Chamber of Commerce Ambassador Corp.
(909) 624-4569 | www.montclairchamber.com
imports into the ports of Los
Angeles and Long Beach declined
28% and 42% respectively
between October 2007 and March 2009.
Inland Empire retail sales have declined by more than 20 per-
cent from the peak reached in the summer of 2006. The govern-
ment sector, which is the largest employer in the Inland Empire
and accounts for approximately 20 percent of the jobs in the met-
ropolitan area, will remain weak for the foreseeable future given
the large drop in tax revenues from the recession. Government
employment has declined 4% percent since December 2007.
The Inland Empire economy will gain from a rebound in Los
Angeles and Orange Counties. The Inland Empire forecast esti-
mates that approximately 20 percent of the workers in the Inland
Empire are employed in Los Angeles and Orange County. Faster
job growth in Los Angeles and Orange County should also boost
the Inland Empire economy.
“An additional boost may come from migration. The prelimi-
nary evidence on recession based migration shows an in-migra-
tion to parts of the Inland Empire from Arizona,” according to a
new study authored by UCLA Anderson Forecast Senior
Economist Jerry Nickelsburg. “Family connections and unem-
ployment may be reversing some of the migration patterns of
recent years and though the magnitude is not yet known, it will
tend to push up local demand,” said Nickelsburg.
Overall, economic recovery in the Inland Empire will be pro-
tracted and sluggish. Housing, logistics, and the retail sector have
experienced dramatic declines and are currently operating at a
very low base compared to the rampant economic activity
achieved in the summer of 2006.
Claremont...
continued from pg. 9
Quality Control Board, where he
has served as a member since 2000.
He has worked for the University of
California, Riverside (UCR) as consultant for International
Agricultural Programs since 1995, dean of International Programs for
the College of Natural and Agricultural Sciences since 2010 and
associate dean from 1995 to 2010. Previously, Van Gundy worked for
UCR as professor of nematology and plant pathology from 1973 to
1993, dean of the College of Natural and Agricultural Sciences from
1990 to 1993, acting dean of the College of Natural and Agricultural
Sciences in 1986, associate dean of research for the College of
Natural and Agricultural Sciences from 1985 to 1988, chairman of
the Department of Nematology from 1972 to 1984, assistant vice
chancellor of research from 1970 to 1972, associate dean of research
from 1968 to 1970 and an assistant nematologist for the Department
of Nematology from 1957 to 1968. He is a member of the American
Phytopathological Society, Society of Nematologists, Society of
European Nematologists, Helminthological Society of Washington,
American Institute of Biological Sciences, American Association for
the Advancement of Science and the Organization of Tropical
Nematologists. This position requires Senate confirmation and the
compensation is $100 per diem. Van Gundy is a Republican. 
Schwarzenegger...
continued from pg. 14
Boxer Takes Swing At New Gym
Inland Empire boxer Michael “Lil Warrior” Franco, who
recently opened a sports skills gym in Rancho Cucamonga, has
set his sights on expansion.
Michael Franco, a junior featherweight boxer from Riverside,
recently opened a multi-purpose skills facility on Foothill
Boulevard in Rancho Cucamonga called Warriors Combat
Academy. The new gym offers classes and instruction in boxing
(beginning and advanced), fitness, Brazilian Jiu-Jitsu, wrestling,
no-limits Jeet Kune Do and Muay Thai kickboxing.
All of the coaches/instructors at Warriors Combat Academy
are professional fighters, or former pros, including Franco who
continues to box professionally and recently extended his unde-
feated 17-0 record (11 knockouts) with a unanimous decision
over Adolfo “El Terror” Landeros. Franco opened the multi-train-
ing facility with the assistance of his father, Al Franco.
The “Lil Warrior” has plans to introduce some new programs
at the Academy, such as one specifically designed for disabled
veterans to help them get back on their feet and remain active.
Franco intends to eventually expand his operation to also include
a non-profit, “boxing-only” gym. The gym is planned to be free
for all kids 17 and under.  “When I started out, it was free and I
just want to give others the same opportunity that I had,” com-
mented Franco.
Michael "Lil Warrior" Franco (left)
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When Planning Your 2011
Advertising Budget, Consider...
THE
INLAND EMPIRE
BUSINESS JOURNAL
For Advertising Information
Call (909) 605-8800 or visit
www.busjournal.com
only spends 10 minutes on the
phone with you, they don’t have
enough information to give you a
quality temp. Any temp request conversation should take 20 to 30
minutes, unless the salesperson has already obtained key information.
The person should ask you such questions as:
• Who will the temp report to and what is that person’s person-
ality like?
• What will be the temp’s main duties?
• How will you know if the temp is successful?
• How will you measure the temp’s performance?
• Why is this position vacant?
• What’s the culture of the department the temp will be work-
ing in?
• Will this role go to direct hire, or do you want a long-term
temp?
Additionally, if you call in a temp request and the agency doesn’t
respond within a day to tell you the progress on that order, that’s not
a responsive temp service and you may want to look elsewhere.
Temporary solutions for great results
Using temporary employees is a great solution for many compa-
nies.  Fortunately, temps can be just as skilled as your full-time
employees. The good ones, though, are in high demand. To ensure
that you get the best of the unemployed, you want to find a service
that targets and attracts the top 20% of the unemployed talent out
there. Such temp firms are usually staffed by referrals and do very lit-
tle advertising to recruit their temps; they are so effective that people
tell their friends to go apply, and therefore they get the very best of
the unemployed.  Ultimately, any temp service is only as good as the
people it places. If you have a job to be done, not only do you want
Thinking of...
continued from pg. 17
If one of your personal friends finds
the page and offers a friend request,
direct that individual to your per-
sonal page.
Realize that while you can control whom you befriend, you have
no control over who becomes a fan of your company’s fan page.
People become fans because they are interested in your topic.
Also, it’s okay to have blatant ads, coupons, and specials for your
company on your fan page. In fact, fan pages were designed as a way
to give businesses a way to blatantly promote their company without
getting people upset. However, don’t put ads, coupons, or specials on
your business persona page. If you do, people will quickly start un-
friending you.
Finally, remember to feed your Twitter posts, blog posts, and
YouTube videos directly to your fan page so you can extend your
brand. You can do all this dynamically by using a tool such as
Ping.fm or SocialOomph.com.
Build Community…and Profits
With more than 400 million active users on Facebook, this is one
place you definitely want your company to be seen. The key is for
clients, prospects, and the Facebook community at large to see your
business in the most positive light possible. By keeping your business
and personal information separate, building your pages professional-
ly, and posting relevant content your audience will want to read, you
can create powerful relationships on Facebook that positively impact
your company’s bottom line.
For more information, visit www.FindabilityGroup.com.
3 Tips...
continued from pg. 13
someone technically qualified, but you also want someone who has a
positive outlook, someone who works well with others, and someone
who is a self-starter. 
So do your due diligence before working with any temp agency.
When you do, you’ll find great people to work with who will help
your work go smoothly and add to your company’s success.
For more information, please visit www.jeankelley.com.
there.
Each apartment will have a
bathroom, kitchen, living room and
bedroom, with air-conditioning and heating. Granite countertops,
hardwood floors and new carpeting will be installed.
Lawson said he will initially charge $600 to $700 in rent. These
are not low-income apartments; Lawson said he is charging what the
market will bear. Leases will be on a year-to-year basis.
For the restaurant, he said he wants to work with a proprietor who
will run a “good, quality” establishment. The in-house restaurant will
be open to the community.
The apartments have been named Ramsey Villas, a nod to the
building's mission-style architecture. Spencer said the interior will be
upgraded and the exterior character maintained.  A new sign, fencing
and gates will be erected, the roof repaired, landscaping redesigned,
the parking lot resurfaced and curbs and walkways repaired.
At a recent gathering at the Ramsey Villas, Banning Mayor Pro
Tem Barbara Hanna told Lawson,
Banning...
continued from pg. 3
continued on page 39
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January
• Education • 2010 Banking Review • Hotel Suites
• World Trade • Economic Development Agencies • Colleges and Junior Colleges
• Year End Review • Cities in Growth • Financial Brokerages
• Health Service Directory
February
• Commercial R.E. Developers • 2011 Economic Forecast • Banks
• Residential Real Estate • Building and Development-Who’s Building • Commercial/ Industrial Contractors
• Architecture/Land Planning • Business Banking • Residential Builders
• Redevelopment • Architectural Engineering, Planning Firms
March
• Major/MultiEvent Venues • Environmental • MBA Programs
• Financial Institutions • Executive Education • HMOs/PPOs
• Health Care • City Economic and Demographic Data • Residential R.E. Brokers
• Women-owned Businesses
April
• Meetings & Conventions • Women Who Make a Difference • Indian Gaming
• Airports • Meetings/Conventions • So Cal Vacation Spots
• New Home Communities • Travel/Hotels/Tourism • Hotel Meeting Facilities
• Malls & Retail Stores • Commercial R.E. Brokers • Visitors and Convention Bureaus
• Small Business Handbook
May
• Economic Development (Riverside Cty.) • Women-owned Businesses • Environmental Firms
• Marketing/PR/Media Advertising • Human Resource  Guide • Employment/Service Agencies
• Insurance Companies • Chambers of Commerce • Law Firms
• Who’s Who in Law • I.E. Based Banks
June
• Financial Institutions (1st Quarter, ’11) • Health Care & Services • Hospitals
• Travel and Leisure • High Technology • Savings and Loans
• Employment Agencies • Golf Resorts • Motorcycle Dealers
• Home Health Agencies • Senior Living Centers • Medical Clinics
• Economic Development (San Bernardino County) • What’s New in Hospital Care
July
• Manufacturing • Marketing/Public Relations • CPA Firms
• Distribution/Fulfillment • Media Advertising • Commercial Printers
• Credit Unions • Casual Dining • Ad Agencies/Public Relations Firms
• Event Planning • Building Services Directory • Largest Insurance Brokers 
• High Desert Economic Development • SBA Lenders
• Staff Leasing Companies Serving the I.E.
August
• Personal/Professional Development • Environmental • Largest Companies
• Employment/Service Agencies • Expansion & Relocations  • Small Package Delivery Services
• Health & Fitness Centers • Women in Commercial Real Estate • Tenant Improvement Contractors
• Caterers • Who’s Who in Banking • Credit Unions
September
• Mortgage Banking • Health Care & Services • Largest Banks
• SBA Lending • Airports • Largest Hotels   
• Independent Living Centers • Who’s Who in Building Development • Golf Courses
October
• Lawyers/Accountants-Who’s Who • Telecommunications • Internet Services
• HMO/PPO Enrollment Guide • Office Technology/Computers • Long Distance/Interconnect Firms
• Economic Development Temecula Valley • International Trade • Copiers/Fax/Business Equipment
• Financial Institutions (2nd Quarter, ‘11) • Holiday Party Planning • Private Aviation
November
• Retail Sales • Human Resources Guide • Commercial R.E. Development Projects
• Industrial Real Estate • Executive Gifts • Commercial R.E. Brokers
• Commercial R.E./Office Parks • Building and Development • Fastest Growing I.E. Companies
• Educational Services Directory • New Communities • Mortgage Companies
• Title Companies
December
• Financial Institutions (3rd Quarter, ’11) • Health Care • 2012 “Book of Lists”
• Top Ten Southern California Resorts • Professional Services Directory • Business Brokerage Firms
• Temporary Placement Agencies
EDITORIAL FOCUS SUPPLEMENTS LISTS
2011 EDITORIAL SCHEDULE
F o r P l a n n i n g  2 0 1 1  A d v e r t i s i n g ,
M a r k e t i n g ,  a n d  P u b l i c i t y  W i t h
T h e  I n l a n d  E m p i r e  B u s i n e s s  J o u r n a l
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BC’s Other Winter Sports
by Margo Pfeiff
It’s mid-winter in British
Columbia, time to slip into a
warm and cosy suit, grab a
board and head for . . . the
beach! If surfing giant rollers
isn’t your thing when the tem-
perature drops, meander
instead through landscapes
where tropical-coloured blos-
soms sway as wildlife peers
wide-eyed from between the
fronds of a lush garden...under-
water! OK, so you’re bundled
into a dry suit, but who says
winter has to be all about ice
and snow? In coastal southern
BC, temperatures hint at
Mediterranean balminess and
lavender and rosemary thrive
in window boxes year round,
so it’s almost possible to forget
it’s December, or January, or
February...
Just because BC is rippled
with snow-capped ranges does-
n’t mean everybody loves to
snap into skis—skinny, fat or
single board—and challenge
their vertical vertigo. That’s
not a problem. Either head out-
side and pretend it’s spring or
go play in the snow: virtually
every mountain resort offers a
varied and growing menu of
winter things to do, from tub-
i n g — w h i z z i n g
down a track on
an inner tube—to
outdoor ice skat-
ing, romantic
h o r s e - d r a w n
sleigh rides, even
ice fishing. 
Unleashing an
inner coureurs
des bois is as sim-
ple as strapping
on a pair of snow-
shoes, a quintes-
s e n t i a l l y
Canadian mode
of winter travel;
most mountain
resorts rent them
for a mid-winter
stroll amid a forest of alpine
trees or to mountain peaks. In
the Okanagan, the abandoned
Kettle Valley Railway is a
country trail where you cross
wooden trestle bridges with
spectacular views. In the same
region, go multi-day snow
stomping with Wells Gray
Adventures who provide
everything from snowshoes to
guides on cabin-to-cabin treks
through the snowy wilderness
of Wells Gray Provincial Park,
north of Kamloops. 
Vancouver’s proximity to
the outdoors offers the chance
to snowshoe in the woods, with
the lights of downtown twin-
kling in the distance, on
Cypress, Grouse and Seymour
mountains. In a forest clearing
or backcountry lodge at the end
of a vigorous walk, adventur-
ists can even opt for a bit of
indulgence, with plump straw-
berries primed for a luscious
chocolate fondue. Mt. Seymour
also provides twilight tours
through the forest, gentle Baby
and Me excursions for moms
and dads and a chance to crank
your cardio on 90-minute
snowshoe fitness hikes.
Snowshoeing has even gone
upmarket amid the Selkirk and
Monashee mountains around
Revelstoke where Heli Canada
Adventures zooms trekkers in a
helicopter onto high mountain
ridges for a day of heli-snow-
shoeing, complete with views
across glaciers and endless
rows of jagged peaks. 
Or let the dogs do the driv-
ing. The traditional northern
transport method of dog sled-
ding is making a
comeback as a
hot new sport; it’s
relaxing to sit on
a comfy sled and
glide through
s n o w - c o v e r e d
forest trails. The
folks at Cold Fire
C r e e k
Dogsledding in
the Kootenay
Rockies setting of
Valemount even
offer mushing by
moonlight. Learn to run the
reins yourself by joining
Canadian Outback Adventures
who teach newcomers how to
harness and hitch up a troupe
of eager canines before hitting
the trails in Whistler’s sur-
rounding Callaghan and Soo
valleys. 
For a rush onboard a sled of
a different kind, try snowmo-
biling. This distinctly Canadian
invention—the brainchild of
Quebecker Joseph-Armand
Bombardier—is perfect for
exploring BC’s vast land-
scapes. Slide into boots, strap
on a helmet and hop on board
to soar across a glacier near
Pemberton or carve tracks in
the powder-packed alpine with
Totally Awesome Adventures.
Take a guided ride—or snow-
cat trip—with Canadian
Snowmobile Adventures atop
Blackcomb Mountain and fin-
ish up with chefs serving a
three-course candle-lit fondue
dinner in the Crystal Hut, a rus-
tic lodge cabin perched at
6,000 feet. 
Skipping the snow alto-
gether is another option. For
scuba buffs, winter on BC’s
coast is the time of highest vis-
ibility along 27,000 kilometres
(17,000 miles) of coastal
waters Jacques Cousteau called
“the best temperate water div-
ing in the world.” Suncoast
Diving, a National Geographic
dive centre in Sechelt on the
Sunshine Coast, allows you to
commune with octopi. Drift
above colourful sea life at a
leisurely pace, poke around the
wrecks off Powell River or feel
yourself tugged along by the
surging current of
Skookumchuk Narrows, a tidal
channel renowned for sea life
on steroids. 
More fun on the water
awaits in Squamish, north of
Cowichan Bay, BC
Mt. Washington
Black Bear on Clayoquot Sound,
Vancouver Island, BC, Canada 
continued on page 36
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RESTAURANT REVIEW
We can custom
design a label just
for you using:
Photos, Logos,
Colors, Invitations,
Themes.
4231 Winevi l le  Road
Mira Loma, CA 91752
(951)  685-5376 or (951)  360-9180
www.gal leanowinery.com
Tour the Historic Winery weekends from 2:00 pm to 4:00 pm or by appointment
Listed in the National Register of Historical Places
Weddings • Anniversaries
Birthdays • Special Events
Graduations • Holiday • Gifts
Wine Tasting Available Daily
Culinary Combo Makes Rancho Debut
Kobe Japanese House, a
new combination teppanyaki
and sushi restaurant, is now
open in the Deer Creek Village
Center in Rancho Cucamonga. 
Offering an intimate din-
ing atmosphere that combines
teppan grill cooking and a
sushi bar, the
Kobe Japanese
House provides
an entertaining
and delicious
combination for
both teppanyakki
and sushi fans. 
K o b e
Japanese House,
which is open for
lunch  and din-
ner, provides
dozens of
sushi choic-
es, lunch
combination
and dinner
e n t r e e s .
Sushi selec-
tions range from the familiar
(California roll) to the exotic
(fresh water eel/unagi), and
dinner entrees include special-
ties such as Habachi shrimp
and pineapple calamari, all
prepared tableside
on a teppan grill. 
Teppanyaki is a
style of Japanese
cuisine that uses an
iron griddle to cook
food. The
word tep-
panyaki is
d e r i v e d
from tep-
pan, which
means iron
plate, and
yaki, which
m e a n s
g r i l l e d ,
broiled or
pan-fried. 
The Kobe Japanese House
is located at 7900 Haven
Avenue in Rancho
Cucamonga.
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Vancouver. Here, take a
wildlife safari aboard a
Canadian Outback Adventures’
raft to watch one of the highest
concentrations of bald eagles
in the world—hundreds of
them—gathering from
November through February.
Watch the birds plunge from
treetop perches to pluck
migrating salmon from the
river. Further north, you can do
the flying yourself by soaring
above snowy treetops and
across streams securely har-
nessed to a steel cable: Ziptrek
Ecotours has made zip-lining a
year-round sport at Whistler. 
The surf goes up as the
thermometer drops on the west
coast of Vancouver Island
where the small town of Tofino
has become Canada’s surfing
capital. Rollers six-metres (20-
feet) high pound long, empty
beaches to the delight of
surfers seeking the thrill of rid-
ing big waves. Guests at Long
Beach Lodge Resort can learn
the tricks of the trade from the
lodge’s dedicated pros at the
Surf Club. Additionally, the
Pacific Surf School has camps
to provide know-how and the
female instructor-led Surf
Sister Surfing School is dedi-
cated to getting girls onto
boards (boys can join, too). 
Counter-intuitively, keep-
ing your fingers crossed for a
storm has become a winter tra-
dition in Tofino for those
addicted to that coast’s specta-
tor sport of storm-watching
(Official Season: November
through March). Enthusiasts
head to the west coast, don rain
gear and prowl beaches in
search of the biggest and loud-
est thundering waves. Idyllic
spots for storm ogling here are
as varied as the landscape: curl
up in front of a fireplace and
watch the raging action from
the toasty side of a picture win-
dow at the Pacific Sands Beach
Resort, nosh on local fare in
the fabulously scenic Great
Room at the Long Beach
BC’s...
continued from pg. 34
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S e n d  t h i s  c o u p o n  w i t h  y o u r  d o n a t i o n  t o :
T h e  S m i l e  T r a i n
P O  B o x  9 6 2 3 1
Wa s h i n g t o n ,  D . C .  2 0 0 9 0 - 6 2 3 1
States and was named the
“most innovative school of
business” in the Western U.S.
The publication listed one win-
ner for each of 18 regions
around the world.
European CEO Magazine’s
awards recognize the world’s
leading centers of excellence in
a variety of categories and
industries. For the first time,
the magazine awarded the
Global Business Education
Awards, which spotlight the
most innovative business
schools by region.
“It’s a remarkable achieve-
ment to have been identified by
European CEO Magazine as
among the very most innova-
tive business programs in the
world, as well as in the top four
in the U.S., and the very most
innovative in the Western
U.S.,” said Cal State San
Bernardino President Albert
Karnig. “The swift develop-
ment of various academic pro-
grams and the creation of key
research centers have vaulted
the college forward. My
applause to the faculty, staff
and administrators for their fine
work. And congratulations to
students who’ve made such a
wise choice in attending
CSUSB’s College of Business
and Public Administration.”
“It was not just one out-
standing program that tipped us
into the top 18 in the world; it
was an aggregate assessment of
our innovative opportunities for
students overall,” said Karen
Dill Bowerman, dean of Cal
State San Bernardino’s College
of Business and Public
Administration.
Bowerman cited a course
that brings multiple perspec-
tives of faculty, executives and
international and domestic stu-
dents, as well as student teams
from partner universities in
other nations, together as par-
ticipants in joint case studies,
as an example. The cases are
built around actual business sit-
uations of regional executives,
who then hear and critique stu-
dent presentations.
She also mentioned innova-
tive programs, such as spon-
sored field projects in partner-
ship with overseas businesses
and governments in France,
Germany, China, India, Taiwan
and Korea. These programs
allow students to gain an expe-
riential understanding of the
language, history, culture, soci-
ety, economy and business
practices of a foreign nation.
“We are in excellent com-
pany with London School of
Business and the National
University of Singapore School
of Business and others,”
Bowerman said. “This recogni-
tion makes every one of us very
proud and will stimulate out-
standing students for our regu-
lar M.B.A. program and for the
M.B.A. for Executives program
that is currently gathering a
cohort for delivery in Ontario.”
The University at Albany,
State University of New York
in the North Eastern U.S.,
George Washington School of
Business in the Southern region
and the Mendoza Business
School at the University of
Notre Dame in the Midwest
were the other institutions rec-
ognized from the United States.
CSUSB...
continued from pg. 3
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M A N A G E R ’ S  B O O K S H E L F
Best-selling Business Books
“Management: It’s Not What You
Think!”
By Henry Mintzberg, Bruce Ahlstrand, and 
Joseph Lampel; Amacom, New York, New York;
2010; 132 pages; $22.00. 
Here are the current top 10 best-selling books for business. The
list is compiled based on information received from retail book-
stores throughout the U.S.A.
1. “Strengths Finder 2.0: A New and Updated Edition of the
Online Test From Gallup’s Now, Discover Your Strengths,” by
Tom Rath (Gallup Press…$22.95)(1)*
Discover your strengths and integrate them with your career.
2. “Aftershock: The Next Economy and America’s Future,” by
Robert B.Reich (Alfred A. Knopf…$25.00)(6)
The last time so few people controlled the U.S. economy was 1928. 
3. “The Big Short: Inside the Doomsday Machine,” by Michael
Lewis; W.W. Norton…$27.95)(2)
The reality behind The Great Recession. 
4. “Winners Never Cheat: Even in Difficult Times,” by Jon
Huntsman, (Wharton School Publishing…$29.99)**
Why integrity is always a competitive advantage
5. “Delivering Happiness: A Path to Profits, Passion, and
Purpose,” by Tony Hsieh (Grand Central Publishing…$23.90)(3)
Moving an online shoe retailer from survival to $1.2 billion.
6. “Too Big to Fail: The Inside Story of How Wall Street and
Washington Fought to Save the Financial Systems - and
Themselves” by Andrew Ross Sorkin (Penguin Group…$32.95)(4)
Does the size of a failing company dictate government rescue?
7. “Crisis Economics: A Crash Course in the Future of Finance,”
by Nouriel Roubini and Stephen Mihm (Penguin Group…$27.95)(5)
The prominent economist who saw the financial crash coming.
8. “Drive: The Surprising Truth about What Motivates Us,” by
Daniel H. Pink (Penguin Group…$26.95)(7) 
What you thought you knew about motivation may be wrong.
9. “Blink: The Power of Thinking Without Thinking,” by
Malcolm Gladwell (Little,Brown & Co…$15.99)(8)
10. “How the Mighty Fall: And Why Some Companies Never
Give In,” by Jim Collins (HarperCollins...$23.95)(9)
Why companies that fail usually die of self-inflicted wounds.
____________________
*(1) -- Indicates a book’s previous position on the list.
** -- Indicates a book’s first appearance on the list.
Anyone who thinks a print-
ed work that’s only 132 pages
long is a monograph is proba-
bly right. Strictly speaking,
anything that short isn’t a book;
however, it doesn’t necessarily
mean you ought to pass it by. In
the case of “Management: It’s
Not What You Think!” it is both
a monograph (or perhaps the
script for a stand-up comedian)
and a book.
Using actual quotes from
bonafide business books, as
well as sources from someone’s
hyperactive imagination, the
authors actually make you
think about the nature of man-
agement and its goals. For
example, in its simplest terms
the goal of management in an
organization whose goal is to
make money is to contribute to
that goal. The goal of manage-
ment in a governmental or not-
for-profit company is to do vir-
tually everything else except
making money. If you accept
that principal, however, you are
hard put to understand why
entire industries such as bank-
ing, insurance, and U.S. auto
manufacturing have done such
a terrible job at making a prof-
it, while the U.S. federal gov-
ernment has for the past two
years virtually owned banks
and insurance companies, and
actually owned two-thirds of
the American auto manufactur-
ers. Oddly enough, apparently
the governmental management
didn’t know any more about
running these industries than
did the industry managers
themselves. 
Then there is the very spe-
cific (and very funny) send-up
of highly paid management that
has outsourced major elements
of their companies’ business.
The authors offer the following
sample that was widespread in
Montreal in 2005:
“Air Maple Leaf today
announced the office of the
president, CEO and the
chairman will be out-
sourced as of April 30, for
the remainder of this fiscal
year and beyond. ‘At the
end of the day, the cost sav-
ings will be quite signifi-
cant,’ says an Air Maple
Leaf spokesperson. ‘We
simply can no longer afford
this inefficiency and remain
competitive on the world
stage,’ he said.
“ R a h d p o o r
Nahassbaalapan, 23, of
Indus Teleservices,
Mumbai, India will be
assuming the office of pres-
ident, chairman, and CEO
as of May 1. He will receive
a salary of $360 Canadian
a month with proportionate
benefits.
Mr. Nahassbaalapan
will maintain his office in
India and will be working
primarily at night, due to
the time difference between
Canada and India.
”…The Air Maple Leaf
board continues to explore
other outsourcing possibili-
ties, including Air Maple
Leaf’s more than 100 vice
presidents.”        
The authors zero in on
the parade of management
fads that have come and
gone for at least the past 30
years. They put it this way: 
“What makes them so
popular is what undermines
them in the end.
“TQM. MBO. Japanese
management. Like fashion
trends, management fads
erupt on the scene, enjoy a
period of prominence, and
then are supplanted. What
makes business fads so
attractive? And how can
managers tell a fad from a
tool that might endure?
“To find out, we studied
many of the more popular
business fads of the last 40
years, looking for ideas that
followed the characteristic
trajectory from sudden
prominence to obscurity.
Reviewing 1,700 academic,
professional, business, and
trade publications over a
17-year period, we
observed the rise and fall of
many business fads.
“Though the term ‘fad’
may seem dismissive, it’s
not: Fads like TQM can
profoundly change compa-
nies, for better or for worse.
And they can introduce use-
ful ideas that companies
incorporate into practice,
even as the fad itself fades
from the scene.”
Among the satirical bits are
ideas designed to make you
December 2010
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think, such as employee evalu-
ation of senior executives’
competency. 
“Management: It’s Not
What You Think!” adds broad
touches of humor to the very
serious economic and business
problems that have been accu-
mulating during the past half-
century. The issues aren’t
funny, and that may be one rea-
son why humor works in this
case.
--Henry Holtzman
Management...
continued from pg. 38
“Education development
issues have been increasingly
highlighted by the readers of
European CEO Magazine as a
topic of great concern,” accord-
ing to the organization’s web-
site. “They appreciate that to
develop a modern business
their staff must be trained to the
very highest possible standards.
In recognition of this we are
introducing for the first time
our Global Business Education
Awards. These awards will pro-
vide recognition of the world’s
leading centers of excellence.”
Unlike other business edu-
cation award programs,
European CEO’s judging panel
sought out institutions large or
small that truly add value to
the total development of corpo-
rate executives – and not just in
terms of their salary expecta-
tions.
“By offering three tracks
and nine concentrations, our
M.B.A. curriculum caters to the
diverse needs of young aspiring
business leaders as well as
established business profes-
sionals or top executives striv-
ing for personal and career
development,” Bowerman said.
European CEO’s award
selection panel used a wide
range of criteria to select its
2010 Global Business
Education Awards, including
accreditation, accessibility,
value for the money, diversity
of curriculum and methodolo-
gy, student to teacher ratios,
graduation rate, admissions
procedures, placement poten-
tial, training in technology,
research, holistic approach,
sustainability and graduation
rate. The most recent cohort of
Cal State San Bernardino’s
M.B.A. for Executives pro-
gram, for example, had a grad-
uation rate of 93 percent.
A complete list of winners
can be found at www.euro-
peanceo.com/news/home/awar
ds/article632.html. For an
online version of the magazine,
visit www.europeanceo.com
and see “latest edition.”
CSUSB...
continued from pg. 37
lion. Although the builder
spent an estimated $7 million
for land improvements and
plans to build a 210 unit town-
home community, the project
stalled due to the 2008 reces-
sion. American Property
Enterprises then repurchased
the property from the home-
builder in December 2008 for
$3 million. On Oct. 13, 2010,
American Property Enterprises
sold the property again, this
time to a privately-owned
homebuilder for $8.2 million in
cash plus a contingent partici-
pation feature that could yield
as much as $1.5 million more
in profit as the property is
developed. 
“Having previously owned
the property, we recognized the
intrinsic value of the site and
took the risk to buy it in 2008
even though the California and
U.S. economies were in tur-
moil,” said J. Stephen Quinn,
president of American Property
Enterprises, “and during the
current, difficult economic
environment, we have contin-
ued to take risks to acquire
high-quality real estate at very
favorable prices.”
Andrew Murphy, chief
operating officer of American
Property Enterprises, also com-
mented on his company’s
investments in the region.
“Within the last couple of
years, we’ve been busy acquir-
ing good residential develop-
ment sites around Southern
California, comprising over
one thousand individual home-
sites, utilizing a combination of
internal and outside capital
sources. With our company’s
expertise in land acquisition
and entitlement processing,
and our prior experience in
homebuilding, we have been
able to recognize the opportu-
nities that homebuilders will
want to acquire in an improv-
ing market, and to buy those
opportunities for very attrac-
tive prices.”
Real Estate...
continued from pg. 26
“We’re just so happy that you’re
here.” She described the old
hotel as an important part of
downtown. Councilman and
redevelopment chairman Don
Robinson presented Lawson
with a postcard and painting of
the old hotel.
Lawson and his business
partner, Leo Branton, are based
in Gardena. Lawson said he’s
been a developer for 35 years.
Banning...
continued from pg. 32
er also recently opened an
online store at www.goldenis-
landgourmet.com.
Headquartered in Rancho
Cucamonga, Universal Food
Co. manufactures specialty meat
snacks under the Golden Island
Brand. Known for innovative
flavors and profiles, Golden
Island products can be found at
select Costco locations and
other retail chains nationwide.
Universal...
continued from pg. 26
the cost and the risk of informa-
tion technology by providing
proactive IT services, computer
support, IT outsourcing, IT con-
sulting, network services, busi-
ness telephone/VoIP, new build-
ing and remodel cabling, and
wireless solutions.
Accent...
continued from pg. 19
www.BergmanWindowWashing.com
Lodge Resort, or be lulled into
bliss, courtesy of the pounding
surf, during a luxurious hot
stone massage at the
Wickanninish Inn. 
After all, après activities
are an integral part of winter
and they’re as varied as the
sports they follow—after a day
on the trail, slip into a year
round spa in one of BC’s many
northern guest ranches like the
Williston Lake Resort that shift
gears from riding to cross-
country skiing and snowshoe-
ing in winter. Or slide into a
natural hot pool surrounded by
the Kootenay wilderness at
Radium Hot Springs, all
fringed in snow and ice and
steaming temptingly into the
frosty winter sky. 
For more on British
Columbia’s destinations and
travel information, call 1-800
HELLO BC® (North America)
or visit www.HelloBC.com
BC’s...
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N E W B U S I N E S S County of San Bernardino
ADO ENTERPRISES
10810 PEPPER ST. 
ADELANTO, CA 92301
ALANS RESIDENTIAL
SERVICES
409 RANGER CT. 
UPLAND, CA 91784
ANGEL NAILS
738 S WATERMAN AVE.
STE. A5 
SAN BERNARDINO, CA
92408
ANTONIO BARRAGAN
TRUCKING
14520 VILLAGE DR.
FONTANA, CA 92337
ANYTIME FITNESS 
REDLANDS
500 N ORANGE ST. 
REDLANDS, CA 92374
AUTOMATED BUSINESS
SERVICE #2
123 RIVERSIDE AVE.
STE. B 
RIALTO, CA 92376
B L DENTAL LAB
1551 W. 13TH ST.
STE. #216 
UPLAND, CA 91786
B.T.W.
6657 CANTERBURY DR. 
STE. 103 
CHINO HILLS, CA 91709
BEST NET COMPUTERS
1255 EAST CITRUS AVE. 
STE. 129 
REDLANDS, CA 92374
BLOOM TRUCKING
1032 SUNSET CIR.
RIALTO, CA 92376
CAPITAL INVESTMENTS
42455 FOX FARM RD.
BIG BEAR LAKE, CA 92315
CAPITAL NETWORK
REALTY
222 N MOUNTAIN AVE.
STE. 201-A
UPLAND, CA 91786
CIO-4-HIRE
6257 SHORE PINE CT. 
RANCHO CUCAMONGA,
CA 91739
CLA CONSULTING
1390 CALGARY DR.
LAKE ARROWHEAD, CA
92352
COCO’S CONFECTIONS
11236 BEAVER AVE. 
VICTORVILLE, CA 92392
D STAR PROCESSING 
SERVICES
222 N MOUNTAIN AVE.
STE. 201-A
UPLAND, CA 91786
DAOSDI 
COMMUNICATIONS
10810 PEPPER ST. 
ADELANTO, CA 92301
DIVINE LANDSCAPE 
SERVICES
15965 SUNBURST DR.
FONTANA, CA 92336
DPC TECHNOLOGY
SOLUTIONS
7688 GAINEY CT.
RANCHO CUCAMONGA,
CA 91730
ELSINORE FACTORY
708 W. MILL ST.
STE. U 
SAN BERNARDINO, CA
92410
ES BRANDING COMPANY
10950 CHURCH ST. 
STE. 1323 
RANCHO CUCAMONGA,
CA 91717-8019
FAMILY BARGAIN 
BOUTIQUE & MORE
4272 PHELAN RD.
PHELAN, CA 92371
FANTASTIC ROOTER &
PLUMBING
16186 BAINBRIDGE WAY
CHINO HILLS, CA 91709
FOUR SEASONS 
CONSTRUCTION
1327 DA VINCI DR.
SAN JACINTO, CA 92583
FOUR SEASONS POOLS &
SPAS
1327 DA VINCI DR.
SAN JACINTO, CA 92583
GEO CONSTRUCTION
13360 VISTA VERDE ST.
VICTORVILLE, CA 92392
GIFTS FOR GIVE
13920 CITY CENTER DR.
STE. 200 
CHINO HILLS, CA 91709
GLADIATOR SECURITY
SERV.
14740 PIPELINE AVE.
STE. D 
CHINO HILLS, CA 91709
GRANITE & CABINET
DEPOT
3042-B E. INLAND EMPIRE
BLVD. 
ONTARIO, CA 91764
HEAVEN’S TRUCKING
8209 MONROE AVE. 
OAK HILLS, CA 92344
INDUSTRIAL DESIGN 
SYSTEM
17336 MUSKRAT AVE. ADE-
LANTO, CA 92301
J&F AUTOWRECKING
15614 ARROW RT.
FONTANA, CA 92335
JIPT CREATIONS
15855 DESERT ROCK ST.
ADELANTO, CA 92301
JOCELYN
1905 ORANGE
STE. 1605 
REDLANDS, CA 92373
JOHN’S CATALOG
1141 BARSTOW RD.
STE. C 
BARSTOW, CA 92311
MINIMAX SOLUTIONS
15754 PEPPER ST. 
CHINO HILLS, CA 91709
MOLAR STUDIO 
LABORATORY
3873 SCHAEFER AVE.
STE. C 
CHINO, CA 91710
MOTORSPORT
TECHNOLOGY SURE FIT
ADAPTERS
640 W. MILL ST. 
SAN BERNARDINO, CA
92410
NATIONAL LIFE
8600 UTICA AVE.
STE. 100 
RANCHO CUCAMONGA,
CA 91730
OREALIS DESIGN
2358 FIR DR. 
RUNNING SPRINGS, CA
92382-2485
PLATINUM REALTY &
ASSOCIATES
4985 SIERRA WAY
SAN BERNARDINO, CA
92404
RBD MEDICAL
MANAGEMENT
615 S. EUCLID AVE.
STE. 217 
ONTARIO, CA 91762
REAL LIVING COLLEGE
REALTY
14767 BEAR VALLEY RD.
STE. A
HESPERIA, CA 92345
SANTA FE BUILDING
MAINTENANCE
15644 PALOMINO DR.
CHINO HILLS, CA 91709
SMITTY'S LIQUOR
924 W HIGHLAND AVE. 
SAN BERNARDINO, CA
92405
SOBERTIME
21150 WIGWAM RD. 
APPLE VALLEY, CA 92307
SOSA PAINTING
4015 MOUNTAIN DR.
STE. 22 
SAN BERNARDINIO, CA
92407
SQUID, INK
18350 NIAGARA DR. 
VICTORVILLE, CA 92395
T H PAINTING
13060 BALTIMORE CT.
CHINO, CA 91710
THE CARE SHOP
5216 BELL CT.
CHINO, CA 91710
THE GALLERIA OF HER-
STYLER
13641 LEXUS LN.
FONTANA, CA 92335
TREASURES 4 LESS
130 N. EUCLID AVE.
ONTARIO, CA 91762
U.S. MORTGAGE
BANKERS
11487 SANTA ANITA AVE.
CHINO, CA 91710
UNDER HIS WINGS
CHRISTIAN FELLOWSHIP
612 W. CORNELL DR. 
RIALTO, CA 92376
UNDER THE SADDLE
EQUINE MASSAGE 
THERAPY
31816 AVE.
STE. E 64 
YUCAIPA, CA 92399
US AIR ZONE
15945 JACKSON DR.
FONTANA, CA 92336
USAUDIT & 
FORECLOSURE REMEDY
337 N. VINEYARD AVE. 
STE. 311 
ONTARIO, CA 91761
USAUDIT & LITIGATION
337 N. VINEYARD AVE. 
STE. 311 
ONTARIO, CA 91761
VERY INNOVATIVE
PARTY COOKBOOKS
1471 ROSEHILL CREST
REDLANDS, CA 92373
VILLAGE ON THE GREEN
9400 FAIRWAY VIEW PL.
RANCHO CUCAMONGA,
CA 91730
WEST END 
FLOORMASTERS
12335 TEBO AVE.
CHINO, CA 91710
WESTERN TRADING
35732 DATE ST.
YUCAIPA, CA 92399
ALISEN NAILS
8681 BASELINE RD.
RANCHO CUCAMONGA,
CA 91730
AMERICAN NAILS & SPA
10036 A SIERRA AVE.
FONTANA, CA 92335
AMY CALDERA
MARTINEZ AGENCY
15800 MAIN ST.
STE. 160 
HESPERIA, CA 92345
AMY MARTINEZ AGENCY
15800 MAIN ST.
STE. 160 
HESPERIA, CA 92345
AMY CALDERA AGENCY
15800 MAIN ST.
STE. 160 
HESPERIA, CA 92345
ARROW EXPRESS 
TRANSPORTATION
1042 N. MOUNTAIN AVE. 
STE. B-149 
UPLAND, CA 91786
BRONCO MEATS
8226 MONROE AVE. 
OAK HILLS, CA 92344
BUSYBEEMAIDSERVICE
14264 CALLE DOMINGO
VICTORVILLE, CA 92392
CASA DE ORACION MIN-
ISTRY
8443 NUEVO AVE.
STE. F 
FONTANA, CA 92335
CENTERLINE DESIGNS
26592 PINECONE LN. 
TWIN PEAKS, CA 92391
DO YOU NOT THEM
211 W. EMPORIA ST.
STE. 203 
ONTARIO, CA 91762
EDWARDS TRUCKING
12384 AVA LOMA ST. 
VICTORVILLE, CA 92392
EL HABANERO # 2
17490 ARROW BLVD.
FONTANA, CA 92335-3989
FASTER1 TRANSPORT
15070 EL MOLINO ST.
FONTANA, CA 92336
GENERATION MECHANI-
CAL
6264 ESCENA ST. 
SAN BERNARDINO, CA
92407
GREENWORKS 
LANDSCAPE 
MAINTENANCE
5203 WASHINGTON AVE.
CHINO, CA 91710
GUADALAJARA GRILL
993 W. VALLEY BLVD.
RIALTO, CA 92316
HELIDOC
1669 SESSUMS DR. 
STE. 103 
REDLANDS, CA 92374
J & J LEASING
14926 LA PALMA DR.
CHINO, CA 91710
JC TIRE & ROAD 
SERVICE
18133 SLOVER AVE.
BLOOMINGTON, CA 92316
LAS CARRETAS
9507 CENTRAL AVE. 
STE. D 
MONTCLAIR, CA 91763
LU-LU'S FLOWER & GIFT
SHOP
3936 PHELAN RD.
STE. B8 
PHELAN, CA 92371
LUCKY COIN LAUNDRY
9802 CENTRAL AVE. 
MONTCLAIR, CA 91763
LUCKY HEELS
16309 MERRILL AVE.
STE. A
FONATANA, CA 92335
METAHUMAN 
PRODUCTIONS
8252 PLACIDA CT. 
RANCHO CUCAMONGA,
CA 91730
MOORE TEES
22606 LARK ST.
GRAND TERRACE, CA
92313
MUNOZ TRUCKING
7456 SAN FRANCISCO ST.
HIGHLAND, CA 92346
MY BOOKISH
1251 S MEADOW LN.
STE. 126 
COLTON, CA 92324
NEW LOOK REFINISHING
7610 LOCUST AVE.
FONTANA, CA 92336
NEW SKIN GRAPHICS
2235 E 4TH ST.
STE. G 1 AND 2 
ONTARIO, CA 91764
PALM TREE HYDROPON-
ICS
2235 E 4TH ST.
STE. G 
ONTARIO, CA 91764
PLANET DVD & 
ACCESSORIES
203 S RIVERSIDE AVE.
RIALTO, CA 92376
S AND S HOLDINGS
15875 SANTA ANA AVE.
FONTANA, CA 92337
SALON SAVI
4200 CHINO HILLS PKWY
STE. 620 
CHINO HILLS, CA 91709
SHEAR HEAVEN
624 IRVING WAY
BIG BEAR CITY, CA 92314
SMART SET BEAUTY
SALON
949 W. FOOTHILL BLVD.
UPLAND, CA 91786
SOUTHERN CAL CARPET
AND FLOORING
1447 N. CAMPUS AVE.
ONTARIO, CA 91764
SUSHI AREA
9319 FOOTHILL BLVD.
STE. E 
RANCHO CUCAMONGA,
CA 91730
THE PALMS TREATMENT
CENTER
975 NADELHORN DR. 
LAKE ARROWHEAD, CA
92352
TRI-CITY CHRISTIAN
CENTER
11616 HESPERIA RD. 
HESPERIA, CA 92345
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SAFARI GARD
171 C AVE.
STE. C
CORONADO, CA 92118
INTERNATIONAL
HOLDINGS INC
171 C AVE.
STE. C
CORONADO, CA 92118
WOODCREST
ENGINEERING
15790 RANCHO VIEJO DR.
RIVERSIDE, CA 92506
HAASE, LAWRENCE
GILBERT
16176 SADDLE CREST PL.
RIVERSIDE, CA 92506
DAVID AVILA BOXING
6654 LASSITTER RD.
RIVERSIDE, CA 92509
AVILA, DAVID AMADO
6654 LASSITTER RD.
RIVERSIDE, CA 92506
STUDIO PS 139 R&P
PHOTOGRAPHY
30150 BONSAI CIR.
WINCHESTER, CA 92596
MITCHELL, ROWENA
GACER
31050 BONSAI CIR
WINCHESTER, CA 92596
NORIEGA, PETE
31050 BONSAI CIR.
WINCHESTER, CA 92596
LIDIA’S CLEANING SVS
33605 CANYON RANCH RD.
WILDOMAR, CA 92530
ROMERO, LIDIA
33605 CANYON RANCH RD.
WILDOMAR, CA 92530
LUXURY
ADVERTISEMENT
41012 SUNSPRITE ST.
LAKE ELSINORE, CA 92532
SHAMONIQUE 
MCFARLAND
41012 SUNSPRITE ST.
LAKE ELSINORE, CA 92532
CORE CONSTRUCTION
SERVICES
28754 BRIDGEWATER LN.
MENIFEE, CA 92584
HOPE, ANTHONY
CHARLES
28754 BRIDGEWATER LN.
MENIFEE, CA 92584
RAY’S PRECISION HAND
DEBURRING
9784 ARLINGTON AVE.
RIVERSIDE, CA 92503
GUERRERO, RAYMOND
ORTIZ
19458 HEBRON CT.
RIVERSIDE, CA 92508
HEDGES, DIANA LYNN
19405 SCARSDALE ST.
RIVERSIDE, CA 92508
TAX CENTERS OF
AMERICA IN CORONA
1218 MAGNOLIA AVE.
STE. 110
CORONA, CA 92881
SIDHU HARPRIT
22386 AMBER EVE DR.
CORONA, CA 92883
D & L JANITORIAL
SERVICES
12122 DEERWOOD LN.
MORENO VALLEY, CA
92557
RIVERA, DAISY
CAROLINA
12122 DEERWOOD LN.
MORENO VALLEY, CA
92557
LMH TRANSCRIPTION
29080 ALICANTE AVE.
MORENO VALLEY, CA
92555
HROWAL, LORI MICHELE
29080 ALICANTE AVE.
MORENO VALLEY, CA
92555
CONSTRUCTION 
GRINDING COMPANY
82-910 BECKMAN DR.
THERMAL, CA 92274
YOUNG, ROCKY NEAL
82-910 BECKMAN DR.
THERMAL, CA 92274
DESIGN GROUP, THE
83-750 CITRUS AVE.
STE. 9
INDIO, CA 92201
RIO DESIGN GROUP, INC
83750 CITRUS AVE.
STE. 9
INDIO, CA 92201
IMAGE AUTO BODY
82 375 MARKET ST.
STE. 1 & 2
INDIO, CA 92201
ANGUIANO, BEN FELIX
82 245 MILES AVE.
INDIO, CA 92201
VIP PROPERTY HOME
SERVICES
79982 MISSION DR. EAST
LA QUINTA, CA 92253
STONE, MARYNELL
PHILLIP
1146 CORSICA DR.
PACIFIC PALISADES, CA
90272
LAND MART FINANCIAL
SERVICES
777 E TAHQUITZ CANYON
WAY
STE. 200-31
PALM SPRINGS, CA 92262
MARTINEZ, RAUL
945 ALTA RIDGE
PALM SPRINGS, CA 92262
ABBY’S FASHIONS
34550 MARCIA RD.
STE. C
CATHEDRAL CITY, CA
92234
ROMERO, VIRGINIA
34550 MARICA RD.
STE. C
CATHEDRAL CITY, CA
92234
PET COLLECTIONS
34550 MARCIA RD.
STE. C
CATHEDRAL CITY, CA
92234
DESERT CITIES BAIL
BONDS
52137 MORGAN AVE.
COACHELLA, CA 92236
CARMONA, ELSIE GOMEZ
52137 MORGAN AVE.
COACHELLA, CA 92236
JW’S BBQ
1420 E. VIA ESCUELA
PALM SPRINGS, CA 92262
NORWOOD, 
MARTHE JEAN
1420 E. VIA ESCUELA
PALM SPRINGS, CA 92262
NORWOOD, WALTER LEE
1420 E. VIA ESCUELA
PALM SPRINGS, CA 92262
GARLEN HOME CARE I
68210 VEGA RD.
CATHEDRAL CITY, CA
92234
PAALA, GLORIOSO 
MERCADO
68210 VEGA RD.
CATHEDRAL CITY, CA
92234
GARLEN HOME CARE I
68210 VEGA RD.
CATHEDRAL CITY, CA
92234
KGN
78140 CALLE NORTE
LA QUINTA, CA 92253
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US SMOG CHECK
14452 PIPELINE AVE.
CHINO, CA 91710
WALLET GREEN
267 E. 11TH ST. 
SAN BERNARDINO, CA
92410
WESTEND DENTAL
160 E. HIGHLAND AVE. 
SAN BERNARDINO, CA
92402
WOMEN OF
DETERMINATION’S 
MINISTRY
5813 JADEITE AVE. 
RANCHO CUCAMONGA,
CA 91737
US TRUCK ROUTES
12323 ALCORN DR. 
VICTORVILLE, CA 92392
XTRA COMFORT
7787 SAN FRANCISCO
STREET HIGHLAND, CA
92346
YADAO FNM PROPERTIES
16648 CAROB AVE. 
CHINO HILLS, CA 91709
A-1 LEGAL SOLUTIONS
NETWORK
5587 HOLT BLVD. 
STE. 102 
ONTARIO, CA 91763
ALONG THE 
LENS PHOTOGRAPHY
13100 MUNGO CT. 
RANCHO CUCAMONGA,
CA 91739
ALTA LOMA FINANCIAL
6101 CHERRY AVE. 
STE. 200 
FONTANA, CA 92336
ANGEL ROSALES BAIL
BONDS
7447 OLD BRIDGE RD.
HIGHLAND, CA 92346
APPLE TREE 
WOODCRAFT
5653 GALASSO AVE.
FONTANA, CA 92336
BURCH'S FAMILY
CHILDCARE
1260 CANYON RD. 
SAN BERNARDINO, 
CA 92404
C & H GROUP
10052 BASELINE RD. 
RANCHO CUCAMONGA,
CA 91701.
CAMPA PROPERTIES
15218 SUMMIT AVE. 
STE. 300 
FONTANA, CA 92336
COLLISION EXPERTS OF
VICTORVILLE
15247 ANACAPA RD. 
VICTORVILLE, CA 92392
DAVIDSON PAINTING
8400 MAPLE PL.
STE. 110 
RANCHO CUCAMONGA,
CA 91730
DJ PROFESSIONAL
16211 JACKSON RD.
FONTANA, CA 92336
ELITE 3
7250 HERMOSA AVE. 
ALTA LOMA, CA 91701
FOREVER WEALTHY
STREETWEAR 
\COLLECTION
1778 W. VIRGINIA ST. 
SAN BERNARDINO, CA
92411
FRANCHISE 
PERSPECTIVES
2167 CHARMAINE DR.
UPLAND, CA 91784
FRISK
230 S. CENTER ST. 
REDLANDS, CA 92373
GLORIOUS HANDCRAFT
DESIGNS
1445 E. FOOTHILL BLVD.
STE. G11 
UPLAND, CA 91786
GLORIOUS ARTWORKS
DESIGNS
1445 E. FOOTHILL BLVD.
STE. G11 
UPLAND, CA 91786
HANN INSURANCE
AGENCY
57380 29 PALMS HWY.
YUCCA VALLEY, CA 92284
J & A TRUCKING
173 CORAL TREE DR. 
RIALTO, CA 92377
JOYCE QUILTING
3363 GABRIEL DR. 
CHINO HILLS, CA 91709
LEGAL EAGLE 
PARALEGAL SERVICES
11475 CENTRAL AVE.
STE. 74 
CHINO, CA 91710
RUBEN R. VARGAS
7187 TURNING LEAF PL.
RANCHO CUCAMONGA,
CA 91701
SUNGLASSES ‘N’ STUFF
13682 CALIMESA BLVD.
YUCAIPA, CA 92399
SUNNYSIDELOCAL
PRODUCE AND NURSERY
415 SUNNYSIDE AVE. 
REDLANDS, CA 92373-5627
TAQUERIA MI MEXICO
5110 HOLT BLVD.
MONTCLAIR, CA 91763
TC'S SPORTS CARDS &
MEMORABILIA
34650 E ST. 
BARSTOW, CA 92311
TDR MORTGAGE
180 E. D ST. 
UPLAND, CA 91786
TRILOGIE
6121 HILLTOP CT. 
RANCHO CUCAMONGA,
CA 91737
WINDY POINT INN
39015 N. SHORE DR. 
FAWNSKIN, CA 92333
ABOVE ALL NAMES 
CONSTRUCTION 
SERVICES INC
1648 W. PERSIMMON ST.
RIALTO, CA 92377
ADULT COMMUNITY
INDEPENDENCE, INC
8333 FOOTHILL BLVD.
STE. 122 
RANCHO CUCAMONGA,
CA 91730
ANA’S ALTERATIONS
4416 HOLT BLVD.
MONTCLAIR, CA 91763
APPLE VALLEY
CATERING
12180 RIDGECREST RD.
STE. 114 
VICTORVILLE, CA 92395
AUTO RESOURCES
2444 BURT ST. 
UPLAND, CA 91784
BICKFORD COVINGTON
AND ASSOCIATES
511 BROOKSIDE AVE. 
REDLANDS, CA 92373
BOGEY'S BOUNCERS &
PARTY SUPPLY
3820 WHIRLAWAY LN.
CHINO HILLS, CA 91709
CHEPE ROAD SERVICE
110 E. 2ND ST. 
SAN BERNARDINO, CA
92408
CLEAN-GREEN POWER
WASH
1227 LUNA RD. 
PINON HILLS, CA 92372
IMPERIAL AUTO CENTER
16775 FOOTHILL BLVD.
FONTANA, CA 92335
INVOKED MEDIA
2357 N. EUCLID AVE.
UPLAND, CA 91784
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SORIN, NANCY LEE
78140 CALLE N.
LA QUINTA, CA 92253
VINTAGE ARCADES
49978 HARRISON ST. 
STE.  36
COACHELLA, CA 92236
CORA, ANDY HENRY
74145 CANDLEWOOD ST.
PALM DESERT, CA 92260
CLASSI 
TRANSPORTATION AND
CAR SERVICE
398 N. JAN CIR.
PALM SPRINGS, CA 92262
CLASSI ENTERPRISES,
INC.
100 S. SUNRISE WAY
STE. 530
PALM SPRINGS, CA 92262
CLASSI TRAVELER.COM
398 N. JAN CIR.
PALM SPRINGS, CA 92262
CLASSI ENTERPRISES,
INC.
100 S. SUNRISE WAY
STE. 530
PALM SPRINGS, CA 92262
ROBIN DESIGNS
398 N. JAN CIR.
PALM SPRINGS, CA 92262
ROBO STUDIO
398 N. JAN CIR.
PALM SPRINGS, CA 92262
THE PALMS REALTY
1088 E. VISTA CHINO
PALM SPRINGS, CA 92262
GERRIE, CYNTHIA ELLEN
1088 E. VISTA CHINO
PALM SPRINGS, CA 92262
R&D ENTERPRISES
1077 E. HOFFER ST.
BANNING, CA 92220
FRANKLIN, DEBORAH
WEIR
1077 E. HOFFER
BANNING, CA 92220
FRANKLIN, ROY GENE
1077 E. HOFFER
BANNING, CA 92220
MUSICAL PHUNKTIONS
22815 CANYON LAKE 
DR. N.
CANYON LAKE, CA 92587
KINGAYLOR, INC.
22815 CANYON LAKE 
DR. N.
CANYON LAKE, CA 92587
TISKET A TASKET GOTTA
HAVE THAT BASKET!
1550 HEARTLAND WAY
CORONA, CA 92881
OWENS-MCCLANAHAN,
SHIRLEY JEAN
1550 HEARTLAND WAY
CORONA, CA 92881
HARRIS FAMILY CHILD
CARE
1062 AURORA LN.
CORONA, CA 92881
HARRIS, KIMBERLY
1062 AURORA LN.
CORONA, CA 92881
COMPETITION SPEED
33543 CEDAR CREEK LN.
LAKE ELSINORE, CA 92532
BIEZONSKY, DANIEL
STASZU
33543 CEDAR CREEK LN.
LAKE ELSINORE, CA 92532
SPEED POWER AND
EQUIPMENT
33543 CEDAR CREEK LN.
LAKE ELSINORE, CA 92532
BIEZONSKY, DANIEL
STASZU
33543 CEDAR CREEK LN.
LAKE ELSINORE, CA 92532
CSPEED21.COM
33543 CEDAR CREEK LN.
LAKE ELSINORE, CA 92532
TITAN ENTERTAIMENT
GROUP
8 CORTE CERVATI
LAKE ELSINORE, CA 92532
ARAGON III, MAX BUDDY
8 CORTE CERVATI
LAKE ELSINORE, CA 92532
KIWI DECKS & 
HANDYMAN
28320 FOREST OAKS WAY
MORENO VALLEY, CA
92555
MIQUELON, JEREMY
DAVID
28320 FOREST OAKS WAY
MORENO VALLEY, CA
92555
PETERSON, IAN WILLIAM
28320 FOREST OAKS WAY
MORENO VALLEY, CA
92555
ORANGE BLOSSOM TEA
HOUSE
17130 COLE AVE.
RIVERSIDE, CA 92508
ARMENTROUT, JANIE
MULL
1953 LONGMONT ST.
RIVERSIDE, CA 92506
LAMBING, CHRISTINA
MELONY
17130 COLE AVE.
RIVERSIDE, CA 92508
SEABERT, TERESA
MICHELLE
2372 SHADOWHILL DR.
RIVERSIDE, CA 92506
THREE FROM THE TEE
32834 FIELD VIEW RD.
WINCHESTER, CA 92596
MAV & ASSOC, INC
32834 FIELD VIEW RD.
WINCHESTER, CA 92596
WEST COAST GLASS &
RAILING
32834 FIELD VIEW RD.
WINCHESTER, CA 92596
LEADING 
MANUFACTURERS SALES
& SERVICES
32834 FIELD VIEW RD.
WINCHESTER, CA 92596
SAFEWAY RV & BOAT
STORAGE
10205 SAN SEVAINE WAY
MIRA LOMA, CA 91752
D & A VENTURES, INC.
1460 W CHASE DR.
CORONA, CA 91752
OUTDOOR DESTINY
POOLS
27041 VAL DEANE WAY
HEMET, CA 92544
CAMPOS, GREG (NMN)
27041 VAL DEANE WAY
HEMET, CA 92544
INLAND CONCRETE B&W
2434 RUBIDOUX BLVD.
RIVERSIDE, CA 92509
CSPEEDPOWER.COM
33543 CEDAR CREEK LN.
LAKE ELSINORE, CA 92532
BITZ OF GLITZ
7184 SILVERWOOD DR.
CORONA, CA 92880
CROSSON, AIMEE
7184 SILVERWOOD DR.
CORONA, CA 92880
BRAUN POST
4459 OAKWOOD PL.
RIVERSIDE, CA 92506
BRAUN, WILLIAM JONAH
4459 OAKWOOD PL.
RIVERSIDE, CA 92506
DUDE BOOTS
13835 PEACH GROVE LN.
CORONA, CA 92880
DOLAN, CRAIG PRESTON
13835 PEACH GROVE LN.
CORONA, CA 92880
2K4KIDS THE KARI AND
KEIRA LYN PARKER
FOUNDATION
26124 PALMETTO ST.
MURRIETA, CA 92563
PARKER, MATTHEW
JACOB
26124 PALMETTO ST.
MURRIETA, CA 92563
PHOTOS ONSIGHT
12220 PERRIS BLVD.
MORENO VALLEY, CA
92557
LAUDERMILL, THERON
LAVANT
9315 GRANGEHILL DR.
RIVERSIDE, CA 92508
ALLSTAR FLOORING
16575 ARNOLD AVE.
LAKE ELSINORE, CA 92532
LARA, BOBBI JEAN
16575 ARNOLD AVE.
LAKE ELSINORE, CA 92530
ELITE GARAGE
2890 TAYLOR AVE.
CORONA, CA 92882
GARAGEMAXX INC
2890 TAYLOR AVE.
CORONA, CA 92882
CARIBBEAN LUMBER &
WOODWORKS
398 VIA CORSICA
HEMET, CA 92545
JONES, TRINA MARY
398 VIA CORSICA
HEMET, CA 92545
GENESIS, REAL ESTATE
AND INVESTMENT
GROUP
19886 SANTA CLARA CT.
RIVERSIDE, CA 92508
ESTELL, FRANK EUGENE
19886 SANTA CLARA CT.
RIVERSIDE, CA 92508
DISCOUNT TOBACCO
277 E. 4TH ST.
PARRIS, CA 92570
ODEH, HANI
2069 W. SANBERNARDINO
AVE. 
STE. 2206
COLTON, CA 92324
HYPERION ELECTRIC
33794 WAGON TRAIN DR.
WILDOMAR, CA 92595
SHAWN SATER 
INCORPORATED
33794 WAGON TRAIN DR.
WILDOMAR, CA 92595
TAX EXPRESS, INCOME
TAX SERVICES
1434 W. 6TH ST.
CORONA, CA 92882
BANQUET CASTLE
287 W. LA CADENA DR.
RIVERSIDE, CA 92501
DIAZ, MARY ANN
2537 BALDRIDGE 
CANYON DR.
HIGHLAND, CA 92346
M & B SERVICES
3308 VIA PADOVA WAY
CORONA, CA 92881
MARSHALL, MARY
LOUISE
3308 VIA PADORA WAY
CORONA, CA 92881
M & B SERVICES
3308 VIA PADOVA WAY
CORONA, CA 92881
MARSHALL, ROBERT
EARL
3308 VIA PADOVA WAY
CORONA, CA 92881
R&Y TRUCKING
330 MORNING SLY DR.
PERRIS, CA 92571
GOMEZ COURIER 
SERVICE
330 MORNING SLY DR.
PERRIS, CA 92571
ENGELBERT TRUCKING
2365 HERITAGE DR.
CORONA, CA 92882
VILLALOBOS BROTHERS
2365 HERITAGE DR.
CORONA, CA 92882
QUEST PRODUCTION
40027 NOTTING HILL RD.
MURRIETA, CA 92563
QUIROS, JAIME 
EDUARDO
40027 NOTTING HILL RD.
MURRIETA, CA 92589
QUIROS, MARCEL DE LA
CRUZ
40027 NOTTING HILL RD.
MURRIETA, CA 92589
WATER PLUS
39875 ALTA MURRIETA DR. 
STE. E-5
MURRIETA, CA 92563
YANG, EUNSUG
30810 AVENIDA DEL
REPOSO
TEMECULA, CA 92591
LUVERA, SMITH AND
ASSOCIATES
60 SAN SIMEON
RANCHO MIRAGE, CA
92270
COMPETITION-
SPEED.COM
33543 CEDAR CREEK LN.
LAKE ELSINORE, CA 92532
LUVERA III, PAUL
NICHOLAS
60 SAN SIMEON
RANCHO MIRAGE, CA
92270
DRESS TO YOUR DOOR
40048 WALLINGFORD RD.
MURRIETA, CA 92562
SANCHEZ, MARISOL
40048 WALLINGFORD RD.
MURRIETA, CA 92562
FRANKIE'S EVENTS
40048 WALLINGFORD RD.
MURRIETA, CA 92562
SWEET QUINCE
40048 WALLINGFORD RD.
MURRIETA, CA 92562
NOUVEAU RICHE  
PHOTOGRAPHY STUDIOS
3334 CANNES AVE.
RIVERSIDE, CA 92501
KYOSEVA, ALEKSANDRA
VANGELOVA
3334 CANNES AVE.
RIVERSIDE, CA 92501
NVR
3334 CANNES AVE.
RIVERSIDE, CA 92501
KYOSEVA, ALEKSANDRA
VANGELOVA
3334 CANNES AVE.
RIVERSIDE, CA 92501
CART CARE
20390 LORENA LN.
WILDOMAR, CA 92595
HACKETT MARINE 
INNOVATIONS 
INCORPORATED
20390 LORENA LN.
WILDOMAR, CA 92595
ODDS N ERRANDS
19188 BROKEN BOW DR.
RIVERSIDE, CA 92508
JUDD, CHRISTINA
PAULINE
19188 BROKEN BOW DR.
RIVERSIDE, CA 92508
ABER GRAPHICS
44817 CAMINO ALAMOSA
TEMECULA, CA 92592
ABERCROMBIE, JENNY
LYNN
44817 CAMINO ALAMOSA
TEMECULA, CA 92592
GULFSTREAM LOGISTICS
34040 ORTEGA HWY
STE. 306
LAKE ELSINORE, CA 92530
VANDEGRIFT, LADONNA
MARIE
34040 ORTEGA HWY
STE. 306
LAKE ELSINORE, CA 92530
EXCELL CONCRETE
PUMPING
1494 MARIPOSA DR.
CORONA, CA 92879
DANIELS, JONAS BARTA
1494 MARIPOSA DR.
CORONA, CA 92879
MONTES, GABRIEL
707 VICTORIA
CORONA, CA 92879
FIRE AND WATER 
DAMAGE RESTORATION
928 VELLA RD.
PALM SPRINGS, CA 92264
DANIEL’S HOUSE AND
WINDOW CLEANING
928 VELLA RD.
PALM SPRINGS, CA 92264
DANIEL’S JANITORIAL
928 VELLA RD.
PALM SPRINGS CA 92264
CHAVEZ BROWN BELTS
JUDO & KARATE
45901 SALTON ST.
INDIO, CA 92201
CHAVEZ,SEGESMUNDO
GOMEZ
81270 AVE.
STE. 50
INDIO, CA 92201
THIRD I ENTERPRISES
44595 SAN ONOFRE
PALM DESERT, CA 92260
N E W B U S I N E S S County of Riverside
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and dancing. 
Nearby:
•Downhill ski and snowboard,
legendary Bear Mountain and
Snow Summit Ski Resorts.*
• Safari into the forest and Zipline among Big Bear’s treetops;
absolutely exhilarating!*
• Bobsled the Alpine Slide at Magic Mountain, Big Bear;
incredible, highland fun!
• Also at Big Bear, horseback ride into the beautiful snowy
wilderness.*
• Visit alpine wildlife in their natural habitat at Moonridge
Animal Park, Big Bear.
SOUTHWEST IE
New Year’s Eve dinners in Old Town Temecula (Baily’s*, The
Edge*, Palumbo’s*, Public House*) promise memorable dining.
Throughout the night on Town Square there’s live music, plus East
Coast (9 pm) and West Coast (midnight) countdowns, and The
Great Temecula Grape Drop. Old Town Temecula Community
Theater* rocks in 2011 with The Dennis Jones Band. More festiv-
ities: Sweet Lumpy’s*, eleven after dark*, Public House*,
Temecula Stampede*, and The Edge*. At Pechanga Resort &
Casino*, 7 mega-parties: Miranda Lambert, Too Short and Dirt
Nasty, New York Gala, Flashback to the 70s and 80s, Rachel Tran,
plus Cabaret Lounge, and Party at the Round Bar. Temecula Valley
Wine Country: fabulous food, wines, music, dancing at Wilson
Creek Winery*, South Coast Winery Resort & Spa*, Thornton
Winery*, and Wiens Family Celllars*. Nearby: Hot air balloon
over Temecula Valley Wine Country; memory of a lifetime.*
Nearby:
• Golf Journey at Pechanga and Temecula Creek Inn
(Creek, Oaks, Stonehouse Nine), Temecula.*
• Stroll Old Town Temecula; architecture old/new; remark-
able fountain, new Town Square.
• Explore Temecula Valley Wine Country; discover spectac-
ular variety of wine-styles.
• Hike Santa Rosa Plateau Ecological Reserve, Murrieta;
listen for wintering songbirds.
There’s more!
IE MOUNTAINS AT IDYLLWILD
Rainbow Inn on Strawberry Creek, Idyllwild, hosts a spirited
Studio 54 Disco Fever New Year’s Eve Celebration* with hor’s
dourves, dancing, and joyful countdown at midnight. Nearby:
Cross-county ski, snowshoe, sled, and snow-play; Mount San
Jacinto State Park.
Nearby:
• Wander the charming village and environs to appreciate
sublime and majestic views of Idyllwild, the San Bernardino
National Forest, and San Jacinto Mountains.
IE AT CALICO TOWN
Calico Ghost Town’s New Year’s Eve celebration is the Winter
Wonderland Masquerade Ball*, an evening bringing in 2011 in
Old West style; attendees are encouraged to wear winter-colored
attire (white, silver, ice blue). 
Nearby:
• View multi-colored rock formations and walk the scenic
canyons of Rainbow Basin.
***PLEASE NOTE: Information is believed to be accurate but
is subject to change. Please call ahead for the latest details.
Inland Empire...
continued from pg. 44
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E X E C U T I V E  T I M E  O U T  
In the days before and fol-
lowing New Year’s Eve, the
popular Inland Empire (IE)
becomes Southern
California’s CELEBRATE
and PLAY-ground!
Fantastic events on 12/31
herald 2010 into 2011.
Nearby, activities through-
out the holiday (12/30-31,
1/1-2) make for one of the
most memorable weekends
of the year. From the IE’s
west (Ontario, Rancho
Cucamonga) and metro heart
(Riverside, San Bernardino),
to the mountains (at Lake
Arrowhead, Big Bear,
Idyllwild), southwest
(Temecula Valley) and furthest
reaches (Calico Town), sensa-
tional destinations* encourage
arrive early and extend your
stay. (*Reservations required or
recommended. Please call
ahead.)
IN WEST IE
The New York Grill*,
Ontario, celebrates New
Year’s Eve with distinctive din-
ing, dynamic style, and its sig-
nature, ‘East Coast’ New Year’s
Eve countdown (9 pm).
Fashionable Flemings Prime
Steakhouse & Wine Bar*,
Rancho Cucamonga, offers
Veuve Clicquot champagne,
special menu selections, wine
pairings - three! Evenings
(12/31, 1/1-2). At Jazz Café*,
Ontario 12/31: an extraordinary
Cajun/Creole dinner buffet;
dancing to star-studded, live
top 40, R & B; plus party
favors, champagne toast.
Legendary for its live rock
bands and excellent atmos-
phere, be at Etiwanda Road
House, Rancho Cucamonga,
for New Year’s Eve to have fun
and rock out. Nearby:
• Golf at Empire
Lakes Golf Course,
Rancho Cucamonga, and
Sierra Lakes Golf Club,
Fontana.*
• Hike the North
Etiwanda Preserve,
Rancho Cucamonga; look
for hawks soaring over-
head.
• Take a scenic chair
ride up into the picturesque
San Gabriel Mountains at
Mount Baldy.
• Hike middle fork Lytle
Creek enjoying cascades and
waterfalls en route to
Cucamonga Peak.
• Ski, snowboard, tube,
and trikke at Mountain High
Resort, Wrightwood.*
IN METRO IE
The magical Mission Inn
Hotel & Spa*, Riverside,
rings in the New Year with
Hollywood style: wonderfully
fine dining, dance party, laser
light show, balloon drop at
midnight. Romantic and tan-
talizing, Café Sevilla*,
Riverside, features special
five-course dinner, live
Flamenco dance show, and
New Year’s Eve celebration.
World-famous for presenting
new country bands and for its
hardwood dance floor,
Brandin’ Iron Saloon*, San
Bernardino, hosts a dress-to-
impress, black-tie-optional
New Year’s Eve Party. 
Nearby:
• Cruise Riverside’s his-
toric landmarks: Fox
Theater, County Courthouse,
Benedict Castle, and more.
• Hike Mt. Rubidoux;
visit the Peace Tower and
Friendship Bridge dedicated
to Frank Miller.
• Golf Oak Quarry Golf
Club, Riverside; Dos Lagos
Golf Course and Eagle Glen
Golf Club, Corona.*
• Cross-country ski and
snowshoe, Rim Nordic Ski
Area, Running Springs.*
• Ski and snowboard,
Snow Valley Mountain
Resort, Running Springs.*
IE MOUNTAINS: LAKE
ARROWHEAD AND BIG
BEAR
Glorious sight to behold:
New Year’s Eve Torchlight
Parade as 100 skiers and
snowboarders serpentine a
path of light at Snow
Summit, Big Bear (7 pm
start). Luxurious Lake
Arrowhead Resort* cele-
brates with a New Year’s
Eve Party dinner
buffet/intriguing, food sta-
tions, great music, dancing,
and midnight countdown.
Designed especially to fol-
low a day of great skiing
and riding, both Bear
Mountain* and Snow
Summit* Ski Resorts, Big
Bear, feature New Year’s Eve
festivities with music. Inviting
Northwoods* Resort cele-
brates New Year’s Eve with a
memorable evening of dinner
continued on page 43
